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Ordinary tapes can leave behind 
a sticky residue that stays around 
long after you're gone, But not 
Stage Tapeiw from Anchor, 

Stage Tape is made from a super- 
strong cloth and adheres to virtually 
any surface, so your cables and 
cords stay put. But when you're 
ready to pack up, Stage Tape is 
easy to remove. And it doesn't 
leave behind a gummy residue on 
your cables, or tacky marks on floors 
and carpets. 

Stage Tape is available in yellow 
and black, and in widths of 4,6 and 
8 inches, And it's specially designed 
for laying down, concealing and 
protecting your electronic cables 
and electrical cords. So if you're 
looking to make a lasting impression 
on the music scene, don't make it 
with your tape. 





P.O. Box Drawer G Columbia, SC 29250 803/799-8800 Fax: 803/254-3367 Toll Free 800/845-2331 

































































Stanton’s New Di Mixers. 


Here’s How 

Dependable 
They Are. 




Don’t Compromise...Mix With The Best. 



STHNTOh 


sTaNTon 

The Choice of the Professionals. 

See your authorized Stanton dealer for more information, or call (516) 34S0235. 

Stanton Electronics • 101 Sunnyside Boulevard • Plainview, NY 11803 • USA. 
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The D.J.'s Choice 

"Three Y^ar Warranty" 



Amps • Mixers • Turntables • Electronic Crossovers • Equalizers 
Tuners • Pre-Arnps • Sound Effects • Echo Chambers • D.J. Accessories 

U.S. Headquarters 

HARBRO CORPORATION 

75 21 St Street, Brooklyn, NY 11232 

Telephone (718) 788-5300 • Fax (718) 788-5375 • Telex 422 359-HARB Ut 



A FEW MORE GOOD DJ & MUSIC 
STORES TO SELL MOBILE BEAT! JOIN 
THE MOBILE BEAT DEALER NETWORK 
CALL NOW - (716) 586-0315! 
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Thanks to our many readers who 
have been submitting ProFiles on them* 
selves and their DJ companies. We will 
be expanding coverage of this popular 
feature so continue to let us know about 
your life as a Mobile Disc Jockey! 

Th e d ef in itron of "Mobi le 0 isc Jockey" 
is constantly taking on new and different 
connotations in different parts of North 
America. More than just differences in 
persona! styles, there is now a fascinat¬ 
ing structure of how DJs have developed 
the mobile concept. In a special feature 
in the next issue of Mobile Beat, we'll be 
boking at the many faces of the Mobile 
DJ. 


Have the recession and "amateur 
acts" taken a toll on the MDJ business? 
We recently received the fallowing letters 
related to this issue. You be the judge. 

Dear Mobile Beat: 

I have read from cover to cover every 
issue of Mobile Beat and I have totally 
enjoyed them. My company is closing all 
operations on June 29, 1992. Competi¬ 
tive rates and a very untimely recession 
have killed all my hopes and dreams of 
supplying the Delaware, Pennsylvania 
area with knowledgeable, professional 
entertainment. In this area, we have 
many companies who train musical illiter¬ 
ates how to handle a wedding reception 
(Lesson 1: Lift the equipment with your 
legs, not your back) and far too many 
independents with substandard equip¬ 
ment and music who are willing to work 
for $100. It truly is a diluted market and I 
blame greed. What is the motivation for 
John Doe to become a DJ? CASHI Plain 
and simple. I've heard so many of them 
with the attitude, *So what If I blow the 
affair, I still get paid". What is the solu¬ 
tion? Again, it 's simple: 1) Yellow pages, 
newspapers, etc. should verify that their 
advertisers are genuine, licensed com¬ 
panies. 2) Remind the industry about 


future repercussions from lowering stan¬ 
dards just to line their pockets with more 
gold. 3) Begin a National Disc Jockey Asso¬ 
ciation with dues, rules and regulations and 
its own police force. 

I've bitched enough. I ha ve to sell a file 
cabinet. Good Luck! 

Sincerely 

John Mixon, DJ turned salesman 
(It's a living hell). 

Linwood, PA 

Dear Mobile Beat: 

Bands use to think of DJs as vacuum 
cleaners, “They Suck 7 But, are bands 
(now) the vacuum cleaners ? 

My name is Tim Andrews, 38, musician 
since 5 years old. 

As a band leader for over six years 
now, and playing professionally for a long 
time, I never once downed a DJ. I figured 
they had to eat too. Besides, we were busy 
doing the wedding and club jobs. Then I 
found out that my keyboard player, lead 
female singer and male lead singer/guitar 
player were booking dates for themselves 
(we all know what keyboards can do). 

As time went by, people aiming to the 
jobs to audition my band would secretly get 
a card from one of the three of them (It was 
actually my card with the phone number 
scratched off and replaced with their num¬ 
ber). They were robbing my jobs. A few 
months later, I formed a new band with my 
former bass player, This band sounded 
even better, I had gotten lucky. But, the new 
female singer doesn't show up for practices, 
shows up late for jobs, etc. Also, the new 
keyboard player misses practices. It's very, 
very frustrating. I'm sick of it. 

So guess who’s going to be a DJ?? No 
inconsiderate SOBs anymore and no more 
practices. I hope I'm doing a party someday 
with a band, sitting at a table a table eating 
with them and one says “I don't care for 
DJs ". I'm going to say, "Oh Yea?, want to 
hear a story ?". Or, maybe I'll just say “F- 
- OFF !." 

Tim Andrews, Naugatuck, CT. 
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As a former musician myself, there 
is one major difference that distinguishes 
these two forms of entertainment. You 
canl fake being a musician. You would 
have never even been in the room. Un¬ 
fortunately, with MDJs today, if a client 
hires a "musical illiterate", as John Mixon 
calls them, by the time they realize this, 
the damage has been done. But in all 
fairness, we should accept the fact that, 
like in any field, new people who jIq have 
the proper training and incentive will 
continue to take up this occupation. Good 
luck to both of you gentlemen! 


Dear Mobile Beat 
On September26,27, and28, there 
was a DJ Forum held in Valley Forge, PA. 
It was held for the purpose of training and 
unifying one of the top five businesses in 
the country that is usually run out of the 
home. There were panels on weddings, 
etiquette, record pools, licensing, legal, 
lighting and sound, marketing and adver¬ 
tising to say nothing about insurance. 
Virtually any topic you would like to hear 
a discussion on was covered, with an 
open floor for questions and comments. 
The main idea was to reach out to the 
various disc-jockeys and gather together 
to organize and create a national voice, 
and to improve our service and image for 
a more professional presentation which 


with 100% of my support. They did a fine 
job and those of us that cared enough to try 
to better the reputation of the industry 
learned a lot. Thank you for being there. 
Jaques Aguilar 
JAS Productions 
King Of Prussia, PA. 

According to Ultimate Entertainment, 
who produced and promoted the show, this 
year's East Coast DJ Forum was a “learn¬ 
ing experience" for a first time-show. Ob¬ 
viously not discouraged, they have already 
set the dates forthe 1992 show, August 22, 
23, and 24. The location will again be the 
Valley Forge Convention Center outside 
Philadelphia. 


Dear Mobile Beat: 

With the Canadian content on your 
staff, I am surprised at how inaccurate the 
information in the last two paragraphs of 
your article on copyright was (October / 
November). The Canadian license you 
speak of is not for performance right, but for 
the right to record onto tape, copyrighted 
recordings governed by the C. R. I.A. (Cana¬ 
dian Recording Industry Association), which 
issues licenses through the A. V.L.A. as you 
mentioned. This includes any recording 
from most, but not all, record labels in 
Canada. The performance rights question 
(for profit or otherwise) is still, to a large 


all his tapes and most of his music equip¬ 
ment were seized. Most DJs (until then 
largely unorganized) then became "very 
interested " in DJ associations and li¬ 
censes. No DJ association was involved 
in the court battle that followed, just the 
owner of the DJcompany. Some C. D.J.A. 

(Canadian Disc Jockey Association) 
members were called as witnesses but 
that was it! DJ associations negotiated 
separate agreements with the A.V.L.A. 
for their now much increased member¬ 
ships. 

The situation is far from being re¬ 
solved. The courts decided nothing as 
the charges were thrown out of court and 
then stayed on subsequent appeal. 
Copyright is federal jurisdiction and the 
R. C.M.P. is the appropriate enforcement 
agency. They will not respond to com¬ 
plaints and lay charges on this matter. 
With lawsuits pending (by the formerly 
accused DJ) and their ears still ringing 
from the tongue lashing given them by 
the first judge, the R.C.M.P. have very 
cold feet. They put this guy out of busi¬ 
ness and drove him into financial ruin! 
Any type of investigation would have 
revealed the conspiracy highlighted by a 
letter written to him January20, 1986 by 
C.R.I.A., in response to his inquiry, (stat¬ 
ing) that no licensing was contemplated 
for the near future. This was five days 
after the R. CM.P. raid. They may have 
also discovered that the A.V.L.A. issued 



Mobile Beat welcomes your “FEEDBACK”. Write: “FEEDBACK”, 
do Mobile Beat , P.O. Box 43, East Rochester, NY 14445. Or fax your 
letter to (716) 385-3637. Views expressed in “FEEDBACK** do not 
necessarily reflect the views of Mobile Beat or LA Communications, Inc. 


could only result in more business and 
respect from the people we serve. 

There was a charge of $25 per per¬ 
son for the three day seminar. My ques¬ 
tion is this: How in the world could 
anyone afford not to go and what excuse 
could they possibly have for not sending 
a representative from their company? 
The attendance from the PA, NY, andNJ 
area was appalling. The show producers 
went to a huge amount of trouble and 
expense putting this thing together. My 
hat goes off to everyone of them, along 


extent, unclear. But it is not impacted by the 
A.V.L.A. issued license. Not only do we pay 
a considerable fee for each license (1 per 
each set of tapes), but we must use blank 
tapes sold by the A. V. L.A with their logo on 
them at (you guessed it) a premium price. 
DJs using records, CDs or prerecorded 
tapes need no such license. 

The entire issue of licenses was 
sparked by charges being laid against one 
DJ and his company after a January 15, 
1986 R.C.M.P. (Royal Canadian Mounted 
Police) raid on his business, during which 


its first license months before, in late 
summer of 1985, to a former disgruntled 
employee of the DJ that was charged. 
Can you spell S-E-T-U-P? 

This lack of enforcement has one 
DJ association putting its members' 
A. V.L.A license fees into a trust account 
until there is some reason for paying 
these fees; enforcement against those 
not paying. Those of us that do, put 
ourselves at a competitive disadvantage 
with those that don't. 

My advice to my American counter- 
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The definition of “Mobile Disc Jockey ” is constantly 
taking on new and different connotations in different 
parts of North America. More than just differences 
in personal styles, there is now a fascinating struc¬ 
ture of how DJs have developed the mobile concept. 

In a special feature in the next issue of Mobile Beat, 
we f ll be looking at the many faces of the Mobile DJ. 


parts is to organize before the dung hits 
the fan and empower a national associa¬ 
tion executive to: 

Ml. Lobby government to put a 
small levy on blank cassette tapes to 
cover all home taping. 

M2. Get involved in decisions made 
at higher levels of government and busi¬ 
ness that have an impact on your liveli¬ 


hood be it performance rights, copyright or 
what have you. Perhaps with a large 
enough voice you can make your own deal 
with the record companies. Who knows 
what you can accomplish? 

Sincerely, Steven Clearwater 
Thunder Bay, Ontario. 


tn closing, all of us here at Mobile 
Beat would like to thank you again foryour 
support in this,ourfirst yearof publication. 
From our humble beginnings in April, we 
are now looking into 1992 and beyond 
with the prospect of continued growth. As 
you know from building your own busi¬ 
ness, success does not come easy. It's 
no piece of cake. One of my favorite "Fan 
Mail" tetters from last spring included the 
following lines: "Things" (meaning the 
magazine, I guess) “will have to improve 
before (subscribe. If you wish to send me 
another FREE issue in the future. I'll give 
you a second chance". Obviously, it isn't 
fairtoour paying subscribers for us to give 
away free copies of the magazine, but 
have you tried Santa Claus? Assuming 
he can find Windham, NH, I'm sure he'd 
just love to stuff a subscription in your 
stocking! df 


Have a Sale and Happy Christmas, or H anukkah, or Kwanzaa 

and a prosperous New Year! -- From Mobile Beat! 


TJj=rJ3£*Fi AFFORDABLE FOG! 


We sell hundreds and 
hundreds of Mr. Juniors! 
Have you got yours yet? 


o HIGH PERFORMANCE 


° VERY COMPACT 


INEXPENSIVE 


ROBUST 


See your Meteor Dealer today, or 
give us a call on (205) 461-8000 
or (205) 772-9626 for details of 
your nearest stockist. 
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“Beatmixx” 

by Bob Lindquist 



Ther© is a weird yellow mutant vine growing around my computer screen. Every 
time anyone rings our phone or rattles our fax, the vine thickens. Leaves of authentic 
and simulated "post-if notes grow over tapes and CDs awaiting review. Finding a 
proper and logical pigeon hole for each and every miscellaneous item that floats 
through our offices in One Mobile Beat Tower can be like trying to squeeze 12" vinyl 
into the drawerof a Numark 6020. So, in an effort to rehabilitate my CRT, to help it start 
the New Year “note-free", we're kicking off 1992 with the addition of "Beat-Mixx", a 
smorgasbord of interesting, "square peg" topics that didn't fit into the “round holes" of 
the magazine. 

DJ Essentials, new and old 

In our last issue, we told you about Chicago DJ Bernte Howard who is now 
distributing the second volume of All The Original Artists. Now Howard tells us #3 
will be ready for your player as soon as you finish your Thanksgiving turkey. Like its 
predecessors, ATOA #3 is all meat, with no stuffing and is compiled primarily, though 
not exclusively, with the wedding DJ in mind. Included are: 

“Always” by Atlantic Starr, "Always and Forever" by Heatwave, 

“Can't Help Falling In Love" by Elvis, Anne Murray's 'Could l have 
This Dance", "Unchained Melody" by the Righteous Bros., Bette 
Midler’s “Wind Beneath My Wings" and Clapton's "Wonderful 
Tonight”. In addition, there's “Sea of Love” from the Honeydrip- 
pers, “Here & Now” by Luther Vandross, "Truly” by Lionel Ritchie 
and nine others. All in all, this compact disc has over 73 minutes 
of digitally remastered / releveted original music. For information, 
call (708) 674-7760. 

■ 

* 

Rock 'n Mania has released the third in their series of "Disc 
Jockey Traditionals". The latest disc includes four medleys (Irish 
songs, Polkas, Military songs and danceable arrangements of 
popular Christmas songs) and several crowd "motivators". If 
you've ever been to a ballgame or hockey game, you'll recognize 
these short stingers, played in traditional ballpark organ style. 

Other useful cuts include a 31 second version of “The Notre Dame 

* 

Fight Song", the “1812 Overture" and “The Star Spangled Banner”. 

For information, call DJ Specialist Distribution, (508) 875-2431 or 
write: P.O. Box 193, Framingham, MA01701. 


When the party's over 

So much for new compilations designed with the DJ in mind, 
what else is there? Well, we just got word that Rhino Records is 
stuffing two more albums into it's overflowing bag of Christmas 
collections. Merry Christmas from Jackie Wilson features the 
late, great Rock N’ Roll Hall of Farrier singing such favorites as 
"Silent Night", "Deck The Halls", "Adeste Fidelis" and nine others. 
Out of print since 1963, Jackie's Christmas collection returns 
digitally remastered on CD. Also debuting on Rhino is Blue Yule. 
Probably the only time you’d play this in public is if the boss of the 
office you're playing for just announced the company is going 
Chapter Eleven. Save this one for the ride home. If you like Blues, 


Blue Yule will really roast your chestnuts. 
Legendary players include John Lee 
Hooker, Johnny and Edgar Winter, Canned 
Heat, Sonny Boy Williamson and more. 

If you like to wind down after your 
shows with a little jazz (a.k.a.: contempo¬ 
rary instrumental music), then keep an ear 
open for music on the "Nastymix Records" 
label. I have no idea where this label came 
from or how long they've been around, but 
I like what I've heard. The latest release is 
called "Planet Deems", featuring jazz pia¬ 
nist Deems Tsutakawa. Deems describes 
his music as "a smooth groove, it comes 
across peaceful and makes people feel 



Mobile Beat in Moscow 

Coiin Hammond, president of Meteor Sound and Lighting, 
sent us this photo of Vladimir Soloviev, General Manager 
for Meteor Limited in Moscow showing off a copy of Mobile 
Beat in Red Square, in front of St. Basil's. 


Mobile Beat 


9 


































ABRACADABRA 
LIGHTS & SOUNDS 
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THE DJ PRO SHOP 


“The DJ Pro Shop” 

#1 Nationwide DJ Supply Mail-Order Service 
Your Source for Equipment • Lighting • Special Effects 


featuring: Numark • Technics • Stanton • Crown • Nady • Shu re • Ness • Denon • Gemini • Much more 


NEXT DAY DELIVERY • FREE CATALOG 


(516) 667-2300 


MOBILE MUSIC?. . .CALL OUR 12"/CD/45 HOTLINE (516) 667-1112 


good '. One of the best tracks, and cer¬ 
tainly the most familiar is Deem’s instru¬ 
mental remake of Lennon-McCartney’s 
“Here, There and Everywhere". Other 
recent releases on Nastymix include Rio 
from sax player Dennis Springer and Per¬ 
petual Motion by jazz guitarist Michael 
Powers. Both are a bit “funkier” than 
Deems, but are just as dean, tight and 
dynamic. All three CDs are excellent. You 
should have no hesitation about adding 
them to your collection of “background and 
dinner music''. This way you'll have some¬ 
thing great to listen to on the way home 
and a tax write-off to boot. For information, 
contact Nastymix Records, 800 Tower 
Building, Seattle, WA 98101. 

When advance set-up is requested. 

Alice Ray of MusicUnlimiled, Mecosta, 
Michigan recently cal led in withthefollow- 
ing question: "What do you do when a 
client books a DJ to play 7 to 11, but 
demands they be set up by 4?" For a 
response, we contacted Steve Wozniak, 
owner of "A Sound Investment" in Los 
Altos, CA. “We normally set-up approxi¬ 
mately one hour before the party is sched¬ 
uled to begin. If they request us to set-up 
earlier than that, we will do so, per avail¬ 
ability at our regular overtime rate which is 
$35 per half hour. In practicality, if it's an 
important client and we can swing it, we'll 
go ahead and do it for free. We don't want 
to leave our equipment at a place unat¬ 
tended". In terms the client would under¬ 
stand, Wozniak offers this comparison: 
"What if the client that asks you to set up 
early was asked by their boss to report to 
work four or five early just to turn on the 
computers, would they do that and not 
charge their boss?" I think not. Steve 
recommends that DJs put it in their con¬ 


tracts to address this issue as it's an issue 
that comes up from time to time, especially 
around the holiday party season. 

Bob Kramafik of "Bobby K Sound Sys¬ 
tems" in Elmira, NY has a slightly different 
policy. Kramarik says, "It's a matter of 
supply and demand, Bobby K Sound Sys¬ 
tems offers pretty much a full service opera¬ 
tion. Because we have roadies on most 
gigs, we just incurthe additional expense of 
sending a roadie out earlier to set it up. We 
do not charge more because people are 
more likely to talk about how you bent over 
backwards for them and you'll end up with 
more references, thenworryingabout'nickel 
and dimeing’ the customer”. 

Music for Mother & Son 

“Daddy’s Little Girl’ is, without a doubt, 
the all-time wedding reception favorite for 
the father/daughter dance, but DJs fre¬ 
quently ask what’s appropriate when the 
groom wants to dance with his mom. What 
works for you? Send or fax us a short list of 
your mother/son dance favorites by De¬ 
cember 20th and look for the most popular 
ones in our next issue. 

West Coast Dealer now “For Mem¬ 
bers Only” 

In an effort to avoid the alleged “price 
wars" amongst competing DJ dealers and 
to stem the rising cost of doing business, 
Ron Abbott, owner of The Party Masters in 
Antioch, CA has become possibly the first 
DJ supplier in the U.S. to adopt a "members 
only" policy. Abbott says the new policy will 
allow him to provide better service and 
lower prices to members by reducing his 
overhead. Present Party Masters custom¬ 
ers have until December 30th of this year to 
get atwo-yearmembershipforthe introduc¬ 
tory fee of $29.95 {$39.95 per year for non¬ 


customers). After that date, the fee will 
increase to $69.95. As with most buyer's 
clubs, the advantages to membership in¬ 
clude preferential treatment and near 
wholesale pricing as well as incentives to 
recruit others into the organization. For 
more information, call (510) 754-2374. 

Sorry, wrong number. 

In our last issue, the toll free phone 
number for information about the upstart 
American Disc Jockey Association was 
printed incorrectly. The right number is 1- 
800-899-6727. By the way, the ADJA was 
formally unveiled at the recent DJ Forum in 
Valley Forge, PA, where Maureen Keslar, 
spokesperson for the association, told 
Mobile Beat that the organization's objec¬ 
tives are “to represent the interests of mobile 
and night dub disc jockeys across the US, 
and to represent the interests of the 
membership and the industry at large, in 
matters that normally the individual mem¬ 
ber would not have the means or influence 
to attempt". In other words "strength in 
numbers". The association hopes to use 
this strength, according to Keslar, as le¬ 
verage for “fair treatment and recognition 
by both the consumer and the musictrade”. 
Some of the benefits in the works for ADJA 
members include: discounts on records, 
tapes, CDs and equipment, a low cost 
group insurance program which includes 
liability, equipment theft, health, life and 
disability, and seminars and training pro¬ 
grams to improve DJ and business man¬ 
agement skills. 

And finally, 

Congratulations! To Jeff Greene, 
owner of Party Time DJs, Miami, Florida 
and his wife Debbie on the birth of their son 
Samuel! (born 10/16/91). 
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hat’s New? 


STANTON’S PRO CO IS FAST 
FLEXIBLE, & CAN FLIP-FLOP! 



Stanton's CD-22 is a programmable 
dual drawer CD player designed to stand 
up to use by mobile 
and club DJs. The 
CD-22 comes as two, 

19" rack mountable 
units. The first 
houses two rugged 
disc transports. The 
second is the con¬ 
troller which can be 
mounted alongside, 
or above the mixer. 

The CD-22 controller 
provides separate 
controls for each 
transport. Pitch con¬ 
trols allows for a full 
+/- 8% variance with 
a fine adjustment for an additional +/- 4% 
for precise beat matching. Jog and scan 
functions are accessed via two large di¬ 
als. Stanton says this dial gives the DJ 
the same flexibility as putting fingers to 
vinyl, making scratching and cutting both 
possible. 


In addition, the CD-22 also offers ad¬ 
vances in programmability. Load aCD into 


each transport, and you can program the 
CD-22 to filp-flop back and forth continu¬ 
ously for up to ten tracks. Great for mobiles 
who like to do a custom mix of background 
music, or get on the floor and join the party. 

A large LED display gives an instant 
reading on remaining track time, elapsed 


track time, total track time and what's been 
programmed. The CD-22 does not scan 

the disc on loading 
so it s ready for play 
in just 1.5 seconds. 
Price not available 
at press time. 

Stanton has 
also introduced the 
Model DSG-101, 
digital eight second 
sampling and de¬ 
lay unit. This 19" 
rack mount device 
allows the operator 
to store one-eight 
second sample, 
two-four second 
samples, or 4-2 
second samples. There is also a one 
second digital delay. An overload LED 
helps indicate the best sampling level. 
Suggested retail price is $459.95. Stan¬ 
ton Electronics, 101 Sunnyaide Blvd., 
Plain view, NY 11803. (516) 349-0235 

■7 



MOBILE LIGHT 
SHOW OR UFO? 

It may sound like a futuristic star- 
ship from a Sci-Fi thriller, but the ABRA- 
9000X is actually a spectacular, self- 
contained, hands-free mobile light show. 
The ABRA 9000X includes a tri-pod 
stand, 2 T-bars lined with both banks of 
multi-colored spots and rain lights, and a 
police beacon. A NESS DJ-2400 con¬ 
troller runs the show providing 16 pre¬ 
programmed, sound activated (via built- 
in mic), chase patterns. No audio con¬ 
nections necessary. Just set it up, plug 
it in and let it go! Abracadabra Lights 
and Sounds, 1152 Deer Park Avenue, 
North Babylon, NY 11793. (516)667- 
2300 .,jr 


“EUROTECH” 

IS COMING TO 
AMERICA 

One of the latest European designs 
in portable lighting fixtures has crossed 
the Atlantic. The Abstract “Mega Rave” 
(KLS Model #107) is sound activated and 
projects a rainbow of colored multi-beams 
through dichroic filters (120 volt /250 watt). 
KLS has also introduced a new DJ mixer. 
The Model MQC-6100 has inputs for 2 
phonos, 2 aux/CDs, 2 tapes and 2 mics. 
Included is a 5 band equalizer, BBD 
System echo, monitor function and LED 
VUs for a suggested list of $375 ($307 
without echo). All products carry a lull 
twelve month warranty. KLS Electron¬ 
ics, 27501 Schoolcraft Rd. Livonia, ML 
(313) 425-6620 $ 


ELF STARTS 
REVOLUTI ON 

Since the first loudspeaker was 
invented in the late 19th century, low 
frequency sound reproduction has re¬ 
mained virtually unchanged. Now, BAG 
END Loudspeakers is changing all that 
with the introduction of ELF (Extended 
LowFrequency)technology. BAG END 
president James P. Wirschmeyer says 
"ELF will revolutionize the reproduction 
of low frequency sound". Wirschmeyer 
credits the breakthrough to LongANick- 
ersham Labs, and that BAG END is the 
first manufacturer to introduce this new 
technology to the world. Stay tuned, we 
expect more on the ELF revolution 
shortly. BAG END Loudspeaker Sys¬ 
tems, P.O. Box 488, Barrington, IL 
60011.(708)382-4550 ,.J 
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THUMP-PUMPER 
FOR THE ROAD 

It's no secret that Mobile DJs like a 
speaker with clean, sizzling highs. It's also 
no secret that the dancefloor wants "pumpin’ 
and thumpin’" bass. SoundTech's new 
B18DEV is a two way system designed to 
keep everyone happy. Low frequencies are 
accurately reproduced by an 18" cast frame 
woofer made by Electro-Voice and mounted 
in a specially tuned infinite baffle enclosure. 
The constant directivity horn provides excel¬ 
lent high frequency coverage to any listening 
angle. AccordingtoSoundTech.thespecially 
designed driver is practically bullet-proof. 
The entire package is backed with a three- 
year warranty. Weight: 70 pounds, price: 
$599.90 (US). SoundTech, 230 Lexington 
Drive, Buffalo Grove, IL60089. (708) 541- 
3520 


MULTI-LENS MARVEL 

The Mercury, by NESS, combines two lamps and twenty lenses to create 
forty multi-colored, 
twisting ribbons of fight. 

Totally sound activated 
(adjustable sensitivity), 
the beams rise, fall, 
tumble and twist to the 
beatofthe music. Uses 
2-300 Watt line voltage 
lamps. NESS claims 
its MERCURY is light¬ 
weight, compact and 
extremely economical 
for use by mobile DJs 
as well as club installa¬ 
tions. NESS, 111 
South State Street, 

Hackensack, NJ, 

07601 (201)646-9522 



Send or fax information on new products and ior technologies to: What 's New, c/o Mobile Beat 
Magazine, P.O. Box 43, East Rochester, NY 14445. (FAX- 716-385-3637). Photographs should 
he sent by first class mail or overnight courier service only. Faxed photographs or artwork will 
not be published. Unless specified, materials will not be returned. 


ATTENTION MOBILE DISC JOCKEYS!! 


Finally 


A Case Company That Understands Your Needs 


10 Space Rack and Stand 

Ail in Ofti? SUndtrd CahwIb 

shewn on our Kick Stind. Eiry is Y2^V 



Antp iad 
I Hid lltil 
AtiiiiWa 


Pritei starting at $88. 


Single Turntable & Mixer Cases 

Cirpettd I UfdiM* IMf FKpM i Huvy Ony 
lUratneft Cjus Ak v Surfjct Ligir Cast 

Ciu Mfrrdwjrv Cjrpfl & 

\ Vinyl U-Mmlt 



Price* starting at $79* 


CD's Available in Any Case Style 


DivM* flow 

Trlplt Raw 

5 Ro* 

How S 85 

how» m 

Holds 165 



Prices starting at $59* 


Albums Available in Any Caae Style 



1C* 

14” 1 Doubt flow 

Ho ds 135 

Holds 100 1 Holds POO 


Prices starting 
at $59* 


45 f s Available in Any Case Style 

Smgl« flow ] Double fl*w I triple Row 


Holds 225 


HOWS 375 


Hows 550 



Prices starting at $59. 


Heavy Duty 
Polyethelene 
Travel Cases 


Co Cvta 


a Ha* hows 



AID urn ClM 


Console Cas 

Duty Wrtium Duty 
Flight Case f igfti Cists 
fica or Suffice 
H*rd*jrs Clrpt" 
0' Vkiyl Unintf 


Cupeled 
Hire shed Case 



ces starting 
at $139. 



\ flew Ha-as 
t?0 


45 Cau 



(Lets of 
? hoi naii e4) 




Cassette Cases 
Available m Any Case Style 


1121-1 Lincoln Avenue, Holbrook, NY 11741 IPhone 516-563-0633 * Fax 516-563*1390 
OUTSIDE NEW YORK CALL t-800-343-1433 


SEND S3.00 FOR COMPLETE CATALOG 




MasterCard 


VISA 
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What’s New? 


ON BOARD DIGITAL SAMPLING AND ECHO ADDS 
VALUE TO TWO NEW “BUDGET PRICE D” MIXERS 


With a suggested retail price of $499.95, Gem’s PDM- 
50 offers a host of features previously available only on 
more expensive units. This 19" rack-mountable, six-chan¬ 
nel mixer incorporates advanced digital circuitry enabling 
users to grab 8-second samples of selected program 
material from any input source. Sampled material can be 
looped for continuous playback or triggered on command 
with a touch of the unit's large, no-miss start/stop button. 
The PDM-50 features two illuminated analog VU meters, a 
seven band stereo graphic equalizer, a slide-action cross 
fader and a 12-volt socket for use with an optional goose¬ 
neck lamp. For more information, contact: Gem Sound 
Corp., 600 E. 156th Street, Bronx, NY 10455 


Lineartech DS-9900 Digital Sampling Mixer 




According to the distributor, Lineartech’s new DS-9900 
Digital Sampling Mixer can pull and store up to 10 seconds 
of information from any input. Playback is triggered by an 
oversized start/stop button located conveniently next to the 
level adjust knob. Inputs are provided for a maximum of 
three turntables or five line level sources and 2 mics. Other 
features include: seven band left and right equalization, 
digital echo, dual power level meters and mic talk over 
switch. Faceplate is designed for mounting in a standard, 
19" rack. Suggested retail price is under $550.00 US dis¬ 
tributor: Harbro Corporation, 75 21st Street, Brooklyn, 
NY 11232(718)788-5300 


“THEATRICKS” 

CATALOG FREE FROM ROSCO 

Rosco Laboratories of Port Chester, New York, has just released a 28-page 
publication listing all the Rosco products used in theatre, film, video and live entertain¬ 
ment production. Products of interest to the DJ industry include colored gel filters and 
gobos for lighting, loggers and fog fluid, and portable dance flooring. A number of other 
products such as breakaway bottles may also prove useful on certain occasions. For 
a copy, call 1-SOO-ROSCO NY, or write Rosco, 36 Bush Avenue, Port Chester, NY 
10573 


13 LBS., 800W’S! 

The 800-SR-4 power amp from Electro-Force offers 275 watts RMS/Ch into 8 ohm 
speakers and 400 watts RMS/Ch into 4 ohm speakers. It weighs just 13 pounds, is 2 
rack spaces high and 7.5 inches deep. Digital amplification offers high quality sound with 
a high operating efficencyof90%. No fan required. Electro-Force Corp. 7270akstone 
Way, Anaheim, CA 92806. (714) 774-3666 
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IRREGULARITES 
A PROBLEM? 

Towards 2000calls UNICLAMP, "The 
Equipment Clamp That Makes Sense". 
What makes it so special? The UNICLAMP 
is a hook clamp, so even without tightening 
down the bolt, it will hang safely in a hori¬ 
zontal position. That's not all. This unique 
clamp will fit any size pipe up to two inches 
in diameter and will also safely clamp onto 
2x4 beams and other irregular shapes. No 
wrenches are necessary as UNICLAMP 
uses a custom wingnut bolt for tightening. 
Designed and manufactured in the USA by 
Towards 2000 Inc., 5302 North Holly¬ 
wood, CA 91601. (818)769-5622 ^* 
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Wishing you 
a Merry 
Christmas 
and Happy 
Holidays 
On CD!!! 


Holiday parties are here and they can 
be a lot of fun and big money makers for 
any mobile jock. If you don't have any 
Christmas music and your first holiday 
party is this weekend, don't panic. For the 
most part, holiday music is holiday music. 
As with all musical selections for a gig, try 

to nail down ahead of time what particular 

* 

artists' Christmas music your customers 
would like to hear. As long as you don't 
overdo it, you can get away with almost 
anything, depending on the mix of people 
you’re playing for. With this in mind, here 


are a few classics most DJs wouldn't want 
to be without. 

There are two Mitch Miller and the 
Gang sing-along Christmas releases on 
Columbia CDs which are perfect for par¬ 
ties. For more contemporary bashes, there 
is a gift package of both Mannheim Steam¬ 
roller Christmas CDs (Volumes one and 
two}. John Denver’s A Muppet Christmas 
is also out on CD. It's always a good idea 
to have somespirited background music to 
set the pace while everyone is chatting at 
the bar or enjoying the traditional holiday 
office party feast. Philly Sound Works and 
Montana Custom Music Productions (203 
West Sixth Avenue, Cherry Hill, N J 08002, 
Phone: 609-662-0096) has released a CD 
aptly entitled One Hour Of Christmas 
Music. Although released in 1 990, this CD 
is actually a remix of the very popular 
Salsoul Christmas Jollies album which 
most DJs regarded as standard equipment 
during the seventies and eighties. Pro¬ 
duced, arranged and conducted by Vincent 
Montana, Jr., this CD has a total of eight 
cuts and includes two Christmas medleys, 
one twelve minutes long, the other just over 
seventeen minutes. These 44 yuletide 


SoundHounds 

From Mobile Beat Readers 

., .“Forth© swing era, I’ve found the best versions are performed by Enoch Light 
and The Light Brigade. These CDs are distributed by Project 3 Records, 200 W. 57th 
St., NY, NY". 

... Zack Lambrinon, Phantasy Party Planner, Westbury, NY 

...“ABKCO Records has acquired the rights to the Cameo-Parkway music library. 
They are at this moment mastering for CD all of the Chubby Checker, Dovels, Dee 
Sharp, Bobby Rydell and Orlons masters for release after the first of the year." 

... Stan Nelson, Old Gold Music Catering, Roanoke, VA 

..."I found 'Chubby Checkers: The 16 Greatest Hits' on the Japanese CD import 
label, BESCOL, mastered by Teichiku Record Co. Ltd. It contains the original Twist'. 
They also have ’Greatest Hits’ collections from Chuck Berry, The Platters, Bill Haley, 
Gene Pitney and Little Richard. Unfortunately, they may have been limited pressings 
and hard to find". 

... Rich Nordheim, DJ Rockin' Rich, Wilkes-Barre, PA 


carols are performed in a style which can 
best be described as 'modern disco', so 
don't be surprised if it gets Bob the office 
manager and Gina from the secretarial 
pool together on the dancefloorfasterthan 

you can say “sexual harassment". 

» 

Rhino records claims to have “the 
coolest and most comprehensive catalog 
of Christmas collections ever complied by 
one label”. Of the eighteen titles offered by 
this label, two are particularly good to have 
in your mobile library. The first is called 
Billboard Greatest Christmas Hits 1935- 
1954, the other is Billboard Greatest 
Christmas Hits 1955-present. Others in 
the series include Billboard Greatest R&B 
Christmas Hits, Billboard Greatest 
Country Christmas Hits and Christmas 
Classics. If you're a Dr. Dementofan.you 
might want to pick up Dr. Demento pre¬ 
sents the Greatest Christmas Novelty 
CD of alt time with such gems as Grandma 
Got Run Over By A Reindeer, The Bob 
and Doug McKenzie classic remake of the 
Twelve Days Of Christmas and Kip 
Addotta's, I Saw Daddy Kissing Santa 
Ciaus. 

For New Year's Eve, The Best of 
Guy Lombardo, which contains the req¬ 
uisite Auld Lang Syne is out on the Curb 
label. This can also be found on Bernie 
Howard's second volume of All The 
Original Artists along with an excellent, 
12 minute countdown to the Lombardo 

Classic. Start th is track at 11:48 on the big 

* 

night and Guy and The Band will hit the big 

* 

song right on cue! This will give the DJ 
time to get everyone ready to be in their 
preferred spot and also allows the DJ to be 
with his or her special someone. If you 
need additional time, the previously men¬ 
tioned Philly Sound Works CD has an 
eight minute medley to wrap up the old 
and ring in the new. 


Remember, whatever you're 
looking for On CD, it's probably out 
there somewhere, if you can't find it • 
write, or fax a note to Mike Paz, care 
of Mobile Beat 
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Remix Report 

by 'DJ Joe' Ragona 

highlighting the best from independent remix services 


Wicked Mix #9 will surprise you with 
the quality of remixing and give you a 
selection of music to please any crowd. 
Take ‘Bass Power’ by Raze. The remix is 
clean and simple. They work the chorus in 
where it's supposed to be and let the 
rhythm drive the rest. 'No Deeper Mean¬ 
ing' by Culture Beat is atypical Wicked Mix 
remix. The chorus is jammed up front with 
fine samples of Lisa Lisa goin' "Ba na na 
na na na na na" (from the 'Let The Beat Hit 
'Em' remix) and Blackbox's signature high 
pitched scream! If you like the song, this 
mix will give you something else to play 
with, if you don’t, you’ll find yourself taking 
another listen I 

C & C’s third hit ‘Things That Make 


You Go Hmmmm’ has Lisa Lisa's break 
sections (again from 'Let The Beat Hit 'Em') 
added in along with other classic samples to 
ride this mix out with clean breaks. Intro and 
outro for mixing. 

'Makin' Happy' by Crystal Waters has 
been restructured from the otherwise 
“breakless" mix into something more live¬ 
lier. The multi-edits included will also add 
spice to the flow. 

By far, the best remix in my opinion is 
the Cut N’ Move tune 'Get Serious’. They've 
used extensive overdubbing and have re¬ 
written the drum lines along with adding fun 
samples throughout the entire cut. It's a 
great mix to play with and easy to mix in and 
out of. 


If you appreciate the classics, Hot 
Tracks contributes their classic ABBA 
remix 'The Visitors’. This mix was origi¬ 
nally featured on Series #1 way back and 
the song captures a whole culture by 
itself. A must for collectors. Until next 
time...PLAY LOUD and Keep Spinning 

* 

Joe Ragona is president of Spinning 
Sound Enterprises, Toronto, Canada, a 
distributor of remixes to DJ members 
throughout the U. S. and Canada. For 
membership information, call (416) 
398-8558. Remix services which have 
product for review, should call or write 
Spinning Sound at 260 Spinnaker Way, 
Unit #7, Concord, Ontario, Canada, 
L4KAP9. 



FOR EVERY RECORD AND COMPACT DISC STORE AND 

EVERY DISC JOCKEY IN THE WORLD! 


digitally REMASTERED RMCD-3 

Traditionals on 
+ ^ Compact Disc 

Songs for All Occasions 
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$12.99 each plus $2.00 shipping and handling. (Money Orders, Visa or MasterCard only). 


Manufactured and Marketed by D. J. Specialist Distribution 
P.O. Box 193, Framingham, MA 01701 Phone (508) 875-2431 or FAX (508) 875-5973 
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Pix & Pans 


THE BEGINNING -Seat/Sire 
“Sometimes it's almost comical 
when some mixmaster tries to make a 
dance sensation out of something that 
was never intended to be a dance 
record.,..Seal had a good thing going 
after the initial single {“Crazy"), which 
had its own signature. Don't try to turn 
this song (which isn't that hot to start 
with) or the artist into Dance Fever. It 
just ain't meant to be". ...Bill Hanson 

THE BEGINNING - Seal / Sire 
“At about 120BPM this Seal song 
has a heavy bass lin e that drives en ergy 
to the dance floor guaranteeing body 
movement all night-long. Within the 
first 30 seconds, I decided this would 
be in the top ten ol my club playlist”. 
...Terry Lynn Sterner 

NO COKE - Dr. Alban / Arista 
“I do not like this record because 
the lyrics are not understandable and it 
is too repetitious” ...Scott Mateos 

THE SHAWANDA STORY 

- Lo-Key / Perspective (ASM) 
"The artist gave a gallant attempt, 

but the rap falls short of being inspiring, 

I did like the instrumental beats at the 
end of the track which has a strong, 
potent, bass line”. ... Phil LeBash 

THE SHAWANDA STORY 

- Lo-Key / Perspective (A&M) 
"While the first mix tries to get to 

complex and cute, the edited track that 
follows is perfection. Immediately hot 
and smokin’, I wore out some carpet on 
this one”. ...Bill Hanson 

MY LOVE LIFE - Morrissey / Sire 
“This sweet and beautifully re¬ 
corded collection of Morrissey lullabies 
are some of his best yet. “My Love Life" 
features Chrissie Hynde from the 
Pretenders". ... Kevin Sheetz. 

Reviews for “Pix & Pans" 
courtesy of S.P.i.N.S. 

Carlisle, PA 


West Coast / Top 25 


1. FINALLY - Ce Ce Peniston /A&M 

2. RUNNING BACK TO YOU - Vanessa Williams / Wing 

3. MAKIN’ HAPPY - Crystal Water / Mercury 

4. THE PRESSURE - SOB / Perspective 

5. WE CAN DO THIS - Kid Panic / MCA 

6. WHERE ARE YOU BABY - Betty Boo / Atlantic 

7. KISS ME & I’LL KISS YOU - Digital Underground / Tommy Boy 

8. LIFT - 808 State / Tommy Boy 

9. IS IT GOOD TO YOU - Heavy D & The Boys / Uptown 

10. GOOD VIBRATIONS - Marky Mark / Interscope 

11. WHISPERS - Corina/ Cutting 

12. PUMP IT - 4-Way / Nasty Mix 

13. COME INSIDE-Thompson Twins/WB 

14. OPP - Naughty By Nature / Tommy Boy 

15. PRISONER OF PASSION - Triple M / A&M 

16. SOMETHING GOT ME STARTED - Simply Red / East West 

17. GOT A LOVE FOR YOU - Jomanda / Big Beat 

18. FUTURE LE FUNK - D.O.P. / Guerilla 

19. REAL REAL REAL-Jesus Jones/SB K 

20. I’M ATTRACTED TO YOU - Cookie Watkins / Smash 

21. RIDE ON THE RHYTHM - “Little Louie” & Man; Anthony / Atlantic 

22. ALL NIGHT THANG - The PRE l.S.E. MC / Luke 

23. LET ME SUIT YOUR WORLD - Duke of Earl / ASAP 

24. ELEPHANT BOX - Ingrid Chavez / Paisley 

25. CHORUS / SNAPPY - Erasure / Sire 

Courtesy of SoRad - The South Bay Association Of DecJays - San Jose, CA 


Music Cases 
DJ Consoles 
Rack Cases 
CD Files 
Carry Cases 
Amp Racks 




Custom Cabinets & Cases 
for the mobile DJ 



(508) 927-6984 
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Dance / Top 25 


1. FIN ALLY - Ce Ce Peniston 
A & M - 120 BPM 

2. RUNNING BACK TO YOU - Vanessa Williams 
Wing - 115 BPM 

3. ROMANTIC - Karyn White 
Warner Bros. - 112 BPM 

4. MAKIN' HAPPY - Crystal Water 
Mercury -120 BPM 

5. WE ARE FAMILY - Unit 3 UK 
RCA - 109 BPM 

6. SAVE ME - Lisa Fischer 
Elektra- 115 BPM 

7. RIDE ON THE RHYTHM - “Little Louie" & Marc Anthony 
Atlantic -122 BPM 

8. LOST IN THE MUSIC - Stereo MCs 
4th and Broadway - 114 BPM 

9. RING MY BELL - Jazzy Jeff & Fresh Prince 
Jive -120 BPM 

10. A DAY IN MY LIFE - Lisette Melendez 
Fever / RAL - 120 BPM 

11. AIN’T GONNA HURT NOBODY - Kid ‘N Play 
Select-118 BPM 

12. ALWAYS THERE - Incognito 
Mercury -115 BPM 

13. I’M NOT IN LOVE - Basscut 
Charisma * 121 BPM 

14. LET THE MUSIC TAKE CONTROL - Cartouche 
Scotti Bros, - 122 BPM 

15. WHISPERS - Corina 
Cutting - 122 BPM 

16. LIVE FOR LOVING YOU - Gloria Estefan 
Epic -115 BPM 

17. EMOTIONS - Mariah Carey 
Columbia -116 BPM 

18. WHERE ARE YOU BABY - Betty Boo 
Sire - 131 BPM 

19. GONNA CATCH YOU - Lonnie Gordon 
SBK- 122 BPM 

20. INVOLVED - LaTour 
Smash -119 BPM 

21. OPP - Naughty By Nature 
Tommy Boy - 98 BPM 

22. KEEP WARM - Jinny 
Virgin -124 BPM 

23. HOUSE PARTY II - Tony! Toni! Tone! 

MCA - III BPM 

24. VIBEOLOGY - Paula Abdul 
Virgin-118 BPM 

25. SOMETHING SPECIAL - Nomad 
Capitol - 124 BPM 


TOP 25 courtesy of 
Streetsound 
North America's 
international dance 
music authority. 
(416) 369-0070 


MB Top Trax 


CONTEMPORARY/ROCK 

1. EMOTIONS - Mariah Carey 

2. ROMANTIC - Karyn White / Warner Bros. 

3. O.P.P. - Naughty By Nature / Tommy Boy 

4. DON’T WANT TO BE A FOOL - Luther Van dross / Epic 

5. CAN’T STOP THIS THING WE STARTED - 

Bryan Adams / A&M 

6. WHEN A MAN LOVES A WOMAN - 

Michael Bolton / Columbia 

7. LIVE FOR LOVING YOU - Gloria Estefan / Epic 

8. SET THE NIGHT TO MUSIC - 

Roberta Flack & Maxi Priest - Epic 

9. CREAM - Prince and NPG / Paisley Park-Wamer Bros 

10. IT’S SO HARD TO SAY GOODBYE TO YESTERDAY - 

Boyz II Men / Motown 

11. REAL REAL REAL - Jesus Jones / SBK. 

12. SET ADRIFT ON MEMORY BLISS - 

PM Dawn / Gee Street Island PLG 

13. BLOWING KISSES IN THE WIND - Paula Abdul / Captive 

14. EVERYTHING I DO - Btyan Adams / A&M 

15. THAT’S WHAT LOVE IS FOR - Amy Gram / A&M 

16. FINALLY - CE CE PENISTON / A&M 

17. RING MY BELL - Jazzy Jeff & The Fresh Prince / Jive 

18. GROOVY TRAIN-The Farm/Sire 

19. KEEP COMING BACK - Richard Marx / Capitol 

20. LETS TALK ABOUT SEX - Salt-N-Pepa / Next Plateau 
SOMETHING GOT ME START ED - Simply Red / Eastwcst 

** NO SON OF MINE - Genesis / Atlantic 

* 2 LEGIT 2 QUIT - Hammer / Bust It - Capitol 

* HOUSECALL - Shabba Ranks (Featuring Maxi Priest) / Epic 
LIES - EMF / EMI 

COUNTRY 

1. SOMEDAY - Alan Jackson / Arista 

2. TEMPTED - Marty Stewart / MCA 

3 SHAMELESS - Garth Brooks / Capitol 

4. ANYMORE - Travis Tritt f Warner Bros. 

5. LIKE WE NEVER HAD A BROKEN HEART - 

Trisha Ycarwood / MCA 

6. A PICTURE OF ME WITHOUT YOU - 

Lome Morgan / RCA 

7. HURT ME BAD (IN A REAL GOOD WAY) - 

Patty Lovelace / MCA 

8. PUT YOURSELF IN MY PLACE - Pam Tillis / Arista 

9. THEN AGAIN - Alabama / RCA 

10. FOREVER TOGETHER - Randy Travis / Warner Bros. 


MB Top Trax is compiled through various sources, including 
audience requests as reported by Mobile Beat readers. Other cons id 
erations include radio airplay and sales performance as according to 
Billboard Magazine andother publications. To report the top requests 
in your area, fax a list of THE TEN NEW SONGS your audiences are 
requesting to Mobile Beat during the week of 12/30/91 -1/3/92. 
Fax Number: (716) 365-3637. 
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To determ ine the 200 songs that are played most 
by Mobile DJs throughout North America, Mobile 
Beat Magazine asked Mobile DJs to submit a list of 
the 25 songs that they either get the most requests for, 
or play as part of most every job. After tabulating 
thousands of votes, the undisputed winner is "Old 
Time Rock N’ Roll”, by Bob Seger and The Silver 
Bullet Band. Compared to such Seger hits as 
“Nighlmoves", "Still 


The Same", and 
"We’ve Got Tonight”, 
"Old Time Rock N* 
Roll” was far from a 
major hit. Originally 
released in May of 
1979, this mobile 
classic stayed on the 
charts for just five 
weeks, peaking at #28. 


The song hit the charts 
a second time in 1983, with a boost from Tom Cruise 
and the now famous pantless lip syncing scene in the 
motion picture: “Risky Business". 

In the #2 position is “Shout", and it was a virtual 
three-way tie as to which version is preferred. The 
Dynatones version is generally accepted as The 
original", however the only version of “Shout” to 


appear on the national charts was the 1962 release by 
Joey Dee and The Starlighters. 

“Mony, Mony" came in at#3, Billy Idol’s cover, which 
was a numberone hit in 1987, was a marginal favorite over 
the original Tommy James release which charted at #3 in 
1968. 

If there was a “dark horse" in the top ten voting, it was 
#4: "Unchained Melody”, by the Righteous Brothers. 

This version of the 
song topped the 
national charts for 
the first time this 
past year with a 
push from the movie 
“Ghost". Originally 
released in 1965, 
The R.B.’s missed 
having it hit #1 by 
three positions. 
■ Previously, the only 
version of "Unchained Melody” to top the charts was a 
version by Les Baxter, which was one of four recordings 
of the song released in 1955. 

Occupying number five in Mobile Beat's TOP 200 is 
“The Twist”. The Chubby Checker version, which hit #1 
in 1960 and again in 1962, received the most votes. The 
Fat Boys 1988 remake, which topped the national charts 


1. OLD TIMK ROCK Y ROLL 

- BOB SIX,EH «fc SILVER BULLET HAM) 

2. SHOUT - ISLEYS I OTIS DA Y / DYNATONES 

3. MONY MONY - HILLY IDOL I TOMMY JAMES 

4. UNCHAINED MELODY -RIGHTEOUS BROTHERS 

5. THE TWIST - CHUBBY CHECKER / FAT BOYS 
ft. NEW YORK. NEW YORK - FRANK SINATRA 

7. TWIST AND SHOUT - BEATLES 

S. CELEBRATION - KOOL AND THE GANG 

!>. CAN'T TOUCH THIS - A/C HAMMER 

10. CAN'T HELP FALLING IN LOVE - ELVIS PRESLEY 
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at #16, also faired surprisingly well. 

In position #6 is Frank Sinatra’s “(Theme from) New York, 
New York". Like “Old Time Rock N* Roll", “New York, New 
York” was never a huge chart hit, going only to #32 in 1980. 

The Beatles remake of “Twist and Shout" was voted #7, 
but the voting showed that The Isley Brothers 1962 version is 
also alive and well. The record book shows the Beatles put this 
song on the charts twice. It was #2 in 1964, and #23 in 1986. 

“Celebration” by Kool and The Gang is #8 and is among 
the surprisingly few Mobile hits to have also been a huge 
commercial success. In 1980, "Celebration" spent a total of 


twenty-one weeks on the charts, including two weeks in the #1 
position. ' 

The newest song in the top 10 is #9, "U Can't Touch This" 
by M.C. Hammer, released in 1990, 

Rounding out the top ten of the All-Time Top 200 is Elvis 
Presleys’ 1962 classic ballad "Can't Help Falling In Love". 
Although Presley recorded seventeen songs that went to #1 
nationally, this was not one of them. Unable to knock “The 
Peppermint Twist" by Joey Dee and The Starlighters out of the 
top spot, this Presley classic had to settle for first runner-up on the 
charts. 






11. 

12 . 

13. 

14 . 


THU CHICKKN DANCK - EMERALDS IOTHERS 
IN THF, MOOD - GLEN MILLER I OTHERS 
WHAT 11 .IKK AKOUT YOU - ROMANTICS 
ELECTRIC BOOGIE - MARCIA GRIFFITHS 


Song #11 is the “Chicken Dance" by the Emeralds, but 
is also known as “The Bird Dance H ,“iDance Little Bird' 1 , “The 
Dance of Qua Qua " and “The Duck Dance" and is done by 
countless other groups. 

Song HI4 is “The Electric Boogie" by Marcia Griffiths. 
This is also known as “The Electric Slide" which is actually the 
name of the dance that it accompanies. 


15. 

16. 

17. 

18. 

19. 

20 . 
21 . 
22 . 

23. 

24. 

25. 

26. 

27. 

28. 

29. 

30. 

31. 

32. 

33. 

34. 

35. 

36. 

37. 

38. 


UNFORGETTABLE - NATALIE ANDfOR NAT KING COLE 
WIND BENEATH MY WINGS - BETTE MIDLER 
SHOOK ME ALL NIGHT LONG - AC/DC 
I'VE GOT FRIENDS IN LOW PLACES - GARTH BROOKS 
LOVE SHACK - B-52S 

PROUD MARY - CCR f IKE AND TINA TURNER 

PARADISE BY THE DASHBOARD LIGHTS -MEATLOAF 

I'VE HAD THE TIME OF MY LIFE - WARNES & MEDLEY 

LADY IN RED - CHRIS DEBURGH 

WE ARE FAMILY - SISTER SLEDGE 

LA B AMBA - LOS LOROS I RITCHIE VALENS 

GONNA MAKE YOU SWEAT - C & C MUSIC COMPANY 

UMBO ROCK - CHUBBY CHECKER 

HOKEY POKEY - RAY ANTHONY / OTHERS 

HERE & NOW - LUTHER VAN DROSS 

LOUIE, LOUIE - KINGSMEN 

LOCOMOTION - 

KYLIE M1NOGUEI GRAND FUNK / LITTLE El'A 
THROUGH THE YEARS - KENNY ROGERS 
HOT, HOT, HOT - BUSTER POINTDEXTER 
JAILHOUSE ROCK - ELVIS PRESLEY 
STROKIN' - CLARENCE CARTER 
ALWAYS - ATLANTIC STARR 
CONGA - MIAMI SOUND MACHINE 
ROCK AROUND THE CLOCK - 

BILL HALEY AND THE COMETS 


#48 is “Hands Up " by Ottowan. This audience participa - 
tion song enjoyed very marginal success in the 1970's. Now, 
like “Hot, Hot, Hot", it's been brought back by Club Med and 
is showing potential to be u The Chicken Dance”ofthe 1990’s. 
It's available as a 12" single on the Next Plateau label. 


39. 

40. 

41. 

42. 

43. 


DA BUTT -E.U. 

I SAW HER STANDING THERE - BEATLES 
WONDERFUL TONIGHT - ERIC CLAPTON 
PRETTY WOMAN - ROY ORBISON 
ALWAYS AND FOREVER - HEATWAVE 


44. 

45. 

46. 

47. 

48. 

49. 

50. 

51. 

52. 

53. 

54. 

55. 

56. 

57. 

58. 

59. 

60. 
61. 
62. 

63. 

64. 

65. 


MACK THE KNIFE - BOBBY DARIN 

VOGUE - MADONNA 

BRICK HOUSE ■ COMMODORES 

COULD I HAVE THIS DANCE - ANNE MURRAY 

HANDS UP - OTTOWAN 

DO YOU LOVE ME - CONTOURS 

EVERYTHING I DO,1 DO FOR YOU - BRYAN ADAMS 

STROLL - THE DIAMONDS 

BEER BARREL POLKA - LAWERENCE WELK / OTHERS 

BROWN EYED GIRL - VAN MORRISON 

1 HEARD IT THROUGH THE GRAPEVINE - MARVfN GAYE 

RESPECT - ARETHA FRANKLIN 

STAIRWAY TO HEAVEN - LED ZEPPELIN 

BUST A MOVE - YOUNG MC 

WILD THING - TONE LOC 

MOUNTAIN MUSIC - ALABAMA 

PUMP UP THE JAM - TECHNOTRONICS 

GREAT BALLS OF FIRE -JERRY LEE LEWIS 

ICE, ICE BABY - VANILLA ICE 

INTO THE GROOVE - MADONNA 

JUMP- POINTER SISTERS 

SOME KIND OF WONDERFUL - GRAND FUNK RAILROAD 


#51, “The Stroll", by The Diamonds was released in 
1959 and became an instant hit at Sock Hops. #52, The 
Beer Barrel Polka", has been recorded by countless artists. 
The only version to actually make it on the charts, wasa 1975 
re/ease by Bobby Vinton. 


66 . 

67. 

68 . 

69. 

70. 

71. 

72. 

73. 

74. 

75. 

76. 

77. 

78. 

79. 

80. 
81. 
82. 

83. 

84. 

85. 

86 . 

87. 

88 . 


CHAPEL OF LOVE - DIXIECUPS 

YOU DROPPED A BOMB • GAP BAND 

YOU ARE SO BEAUTIFUL - JOE COCKER 

WOOLY BULLY - SAM THE SHAM AND PHAROAHS 

I JUST WANT TO BANG THE DRUM - TODD RUNDGREN 

ANOTHER ONE BITES THE DUST • QUEEN 

PUSH IT - SALT AND PEP A 

WHAT A WONDERFUL WORLD - LOUIS ARMSTRONG 

SWING THE MOOD - JIVE BUNNY 

ALLEY CAT - BENT FABRIC 

CRAZY - PATSY CLINE 

EVERYBODY, EVERYBODY - BLACK BOX 

FOOTLOOSE - KENNY LOGGINS 

THAT'S WHAT FRIENDS ARE FOR - 

DIONNE WARWICK FRIENDS 
GLORIA - LAURA BRANIGAN 
HUMPTY DANCE - DIGITAL UNDERGROUND 
ROCKY TOP - 

OSBORNE BROS. / NITTY GRITTY DIRT BAND 
TEQUILA - THE CHAMPS 
YMCA - VILLAGE PEOPLE 
1999 - PRINCE 

BILLIE JEAN - MICHAEL JACKSON 
CHANCES ARE - JOHNNY MATHIS 
HOLIDAY -MADONNA 
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89. I PEEL GOOD (I GOT YOU) - JAMES BROWN 

90. YOU'V E LOST THAT LOVIN’ FEEUN- RIGHTEOUS BROS. 

91. MY WAY - FRANK SINATRA 

92. PLAY THAT FUNKY MUSIC - 

WILD CHERRY I VANILLA ICE 

93. SATISFACTION - ROLLING STONES 

94. I WANT TO SEX YOU UP - COLOR ME BAUD 

95. SUMMER WIND - FRANK SINATRA 

96. SUPERFREAK - RICK JAMES 

97. THE WANDERER - DION 

98. WHEN A MAN IjOVES A WOMAN - PERCY SLEDGE 

99. WI PE OUT ■ SURFARIS 

100. AFTER THE lOVIN’ - ENGELBERT HUMPERDINK 

101. AMERICAN PIE- DON MCLEAN 

102. ANGEI .EYES - JEFF HEALY BAND 

103. AT THE HOP - DANNY AND THE JUNIORS 

104. THE BIRD • MORRIS DAY 

105. BIRTHDAY - BEATLES 

106. BRISTOL STOMP - DOVELLS 

1 07. CHICAGO - FRANK SINATRA 

108. COTTON EYED JOE - EMERALDS / OTHERS 

109. LET THE MUSIC PLAY - SHANNON 

110. FAMILY IRADITION - HANK WILLIAMS JR. 

111. FOREVER AND EVER. A MEN - RANDY TRA VIS 

112. GOOD LOVIN' - YOUNG RASCALS 

113. HOTEL CALIFORNIA • THE EAGLES 

114. I KNEW THE BRIDE - NICK LOWE 

115. JOHNNY B. GOODE - CHUCK BERRY 


The growing popularity of country music is emphasized 
by the fact that Garth Brooks and Hank Williams Jr. each have 
two or more songs in the top200. In addition, votes for Ronnie 
Milsap, Randy Travis and Alabama were common. 


116. LAST DANCE - DONNA SUMMER 

117. LOST IN THE FIFTIES - RONNIE MILSAP 

118. MOON LIGHT S ERENADE - GLENN MILLER / O THERS 

119. MY GIRL - TEMPTATIONS 

120. MY PEROGATIVH - BOBBY BROWN 

121. PARTY IRA IN - GAP BAND 

122. ITS RAINING MEN * THE WEATHER GIRLS 

123. ROCK LOBSTER - B-S2S 

124. SPANISH EYES - AL MARTINO 

1 25. SO MANY MEN. SO LITTLE TIME - MIGUEL BROWN 

126. STAR T M E UP - ROLLING STONES 

127. IN THE STILL OF THE NIGHT - FIVE SATINS 

128. WILD, WILD WEST • ESCAPE CLUB 

129. BAD. BAD LEROY BROWN ■ JIM CROCE 

130. 1 CANT HELP MYSELF - FOUR TOPS 

131. DANCIN’ IN THE DARK * BRUCE SPRINGSTEIN 

132. JUNG LE LOVE - THE TIME 

133. MELT WITH YOU - MODERN ENGLISH 

134. OPPOSITES ATTRACT - PAULA ABDUL 

135. RODEO SONG - VARIOUS 

136. RUNAROUND SUE - DION 

137. SHARP DRESSED MAN - ZZ TOP 

138. S TARDUS T - VARIOUS 

139. TAKIN' CARE OF BUSINESS - BTO 

140. TEAR IN MY BEER - HANK WILUAMS JR. & SR. 

141. THE DANCE - GARTH BROOKS 

142. LETS TWIST AGAIN - CHUBBY CHECKER 

143. WHITE WEDDING - BILLY IDOL 

144. ADDICTED TO LOVE • ROBERT PALMER 

145. BAD TO THE BONE - GEORGE THOROUGHGOOD 

146. BIZARRE LOVE TRIANGLE - NEW ORDER 

147. BORN TO BE WILD - STEPPENWOLF 

148. BUILD ME UP BUTTERCUP - FOUNDATIONS 

149. DONT BE CRUEL - ELVIS PRESLEY 

150. FREE BIRD - LYNYRD SKYNYRD 


Traditional songs common to certain types of parties, 
such as“Daddy's Little Girl ", “Hava Nagilia * “The Tarentella", 
have not been included in this list as they are not applicable to 
all occasions. In cases where one song has been done by 
mutiple artists, and respondents specified a particular artist 
more frequently than another, that artist is listed first. 

151. FUNKYTOWN - UPPS INC. 

152. HANG ON SLOOPY - THE MCCOYS 

153. HOLD ME. THRILL ME, KISS ME - MEL CARTER 

154. H URTS SO GOOD - JOHN COUGAR MELLANCAMP 

155. JOY TO THE WORLD - THREE DOG NIGHT 

156. KOKOMO - BEACH BOYS 

157. LEGS - ZZ TOP 

158. MISTY - JOHNNY MATHIS 

159. OOH. BABY BABY THE MIRACLES t UN DA RONSTADT 

160. SHE DRIVES ME CRAZY - FYC 

161. SURFIN' USA • BEACH BOYS 

162. ALL MY ROWDY FRIENDS - HANK WILUAMS JR. 

163. TWO OUT OF THREE - MEAT LOAF 

164. ITS ALL IN THE GAME - TOMMY EDWARDS 

165. ALWAYS ON MY MIND - WILUE NELSON 

166. BAD MOON RISING - CCR 

167. BETH - KISS 

168. JUST THE WAY YOU ARE ■ BILLY JOEL 

169. FLAS H DA NCE - IRENE CARA 

170. 1 JUST CALLED TO SAY I LOVE YOU - KTEVIE WONDER 

171. CARRIBEAN QUEEN - BILLY OCEAN 

172. CROCODILE ROCK - ELTON JOHN 

173. DESPERADO - THE EAGLES 

174. DEVIL WITH A BLUE DRESS - MITCH RYDER 

175. GIMME SOME LOVIN'- SPENCER DAVIS I BLUES BROS 

176. GIVE IT TO ME BABY - RICK JAMES 

177. HOUND DOG - ELVIS PRESLEY 

178. JUST A GIGOLO - DAVID LEE ROTH 

179. KANSAS CITY - WILBERT HARRISON 

180. LADY - KENNY ROGERS 

181. NIGHTS IN WHITE SATIN - MOODY BLUES 

182. OPEN ARMS - JOURNEY 

183. PUMP UP THE VOLUME - TECHNOTRONIC 

184. ROCK N’ ROLL PART 2 - GARY GUTTER 

185. ROCK N' ROLL - LED ZEPPEUN 

186. ROCK STEA DY - WHISPERS 

187. SEA OF LOVE - HONEYDRIPPERS 

188. SOUL MAN - BLUES BROTHERS / SAM AND DAVE 

189. ELVIRA - OAK RIDGE BOYS 

190. STRIKE IT UP - BLACK BOX 

191. THANK GOD I'M A COUNTRY BOY -JOHN DENVER 

192. THEME FROM A SUMMER PLACE - PERCY FATIH 

193. TWELFTH OF NEVER - JOHNNY MATHIS 

194. WALK LIKE AN EGYPTIAN - RANGELS 

195. WAI.K OF LIFE - DIRE STRAITS 

196. THE W AY YOU MAKE ME FEEL - MICHAEL JACKSON 

197. I'M SO EXCITED - POINTER SISTERS 

198. TRUELY - UONEL RITCHIE 

199. WE’VE GOT TONIGHT - BOB SEGER 

200. WORD UP - CAMEO 


Facts and figures that accompany this list compiled with help 
from "THE BILLBOARD BOOK OF TOP 40 HITS” by Joel 
Witbum {4th edition). Thanks to all who took the time to help 
determine this list. Special thanks to Anthony Uccio Jr., owner 
of "The Muzic Machine’', Bowling Green, NY, Bobby Morgan- 
stein, owner of “Music By Bobby Morganstein", Huntingdon 
Valley, PA and Richard Gastmeier, of Entertainment Re¬ 
sources Group, Kitchener, Ontario, Canada, for their addi- 
tonal help. © 1991 Mobile Beat Magazine / LA Communica¬ 
tions Inc. 
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including - 

At The Hop 

Rock Around The Clock 
Blueberry Hill 

Rock & Roll Is Here To Stay 
Great Balls Of Fire 
Peggy Sue 
The Stroll 
Runaway 

Since I Don't Have You 
Sixteen Candles 
In The Still Of The Night 
Little Darlin’ 

Big Girls Don't Cry 
Stand By Me 

Hold Me, Thrill Me, Kiss Me 
Runaround Sue 
Wake Up Little Susie 
Lion Sleeps Tonight 
Twistin' The Night Away 
Worst That Could Happen 
Duke Of Earl 

Why Do Fools Fall In Love 
Lonely Teardrops 
With This Ring 


FROM THE 50’s & 60’s 
ON COMPACT DISCS! 

ORIGINAL VERSIONS - ORIGINAL ARTISTS s 

ORIGINAL SOUND! 

The Original Emergency CD's 

EXCLUSIVELY FOR MOBILE BEAT READERS 

QUANTITIES LIMITED - SATISFACTION GUARANTEED! 
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Till 

Uptown 
Crying 
La Bamba 
Book Of Love 
Only You 
Speedo 
Blue Moon 
Have You Heard 
Tetl Him 
Little Star 
Earth Angel 
Maybe Baby 
The Wanderer 
It’s My Party 
Barbara Ann 
Dream Lover 
Be My Baby 
Donna 
Silhouettes 
So In Love 
Sincerely 
(Til) l Kissed You 
He's a Rebel 

AND OVER 50 MORE! 
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To Order: Send check or Money Order for $29.95* plus 
$3 (shipping) along with your name, mailing address, city, 
state, zip and phone number to: 

CD's, Spinnln' Productions, P.O. Box 5, 

East Rochester, NY 14445. 

Please allow 4-6 weeks for delivery. ('New York State 
Residents MUST include $2.10 State Sales Tax - 
Orders without sales tax will be returned) 

■unii ..limn.... 


PROJECT YOUR IMAGE! 


WITH 




Projection is in! 

Choose from dozens 
of powerful graphics 
and vivid oil wheels 
and make even the 
dullest venue come 
alive with color! 


See your Meteor Dealer today, or 
give us a call on (205) 461-8000 
or (205) 772-9626 tor details of 
your nearest stockist. 



Mobile Beat 


21 
























































































































Special 
Marks ting 

o 

Feature 




The traditional “bridal sea¬ 
son” is still months away, but 
it f s not too soon to throw 
your marketing program 
into high gear. In this Mo¬ 
bile Beat special, Mike 
Buonaccorso shares some of 
his own practical tips for 
squeezing more bookings 
from bridal shows. You*ll 
also discover that more and 
more couples are planning 
traditional weddings at non- 
traditional times of the year. 
And, because you should 
always have a “valuable” 
handout to give those who 
venture by your bridal show 
booth, we*ve included your 
own cut and copy “Planning 
Guide For The Bride and 
Groom”. 


Image is Key 

to Bridal Show 
Success 

by Mike Buonaccorso 

The stage was set. The huge convention hall was dressed to the 
nines for the annual bridal show. Over 2000 brides sat starry eyed 
watching the parade of models show off the latest in bridal fashions. In an 
adjoining room, among florists, photographers and caterers, were ten DJ 
companies, quietly preparing for the post-fashion show rush. 

It was prime time. 

■ 

Mere minutes before the final model crossed the stage, complimen¬ 
tary buckets of chicken wings were mysteriously delivered to the booths of 
nine of the DJ companies. Hungry from the long wait, and not realizing the 
rush was about to begin, the DJs im mediately began to feast. You can only 
imagine what happened next. Hundreds of brides converged on the show 
exhibitors, while nine DJ companies' personnel scurried about to wash 
theirgreasy hands and hide piles of chicken bones. Who wasthe generous 
source of the mid-show snack?? DJ Company #10, of course, who 
remained cool, calm and well aware of the competitive edge they had 
gained by way of a few orders of wings. 

Getting the competitive edge is most important as we head into 
another bridal show season. These shows, be they at malls, convention 
halls or hotel ballrooms, offer DJs unique opportunities to meet and 
impress their future clients. As the saying goes, “you never get a second 
chance to make a good first impression", so if you’re not prepared to give 
it your best, you may actually damage your reputation. 

The work begins before you set foot in the hall. After you are initially 
contacted and receive a contract, send that deposit in quickly. Often those 
who respond first get the better locations. In your haste, be sure to read 
all terms of the contract and make sure you will not have a problem 
complying. Check your bookings and consider past years' bookings for the 
show dates. If you anticipate spreading yourself thin on manpower and 
equipment to cover the show and bookings on the same weekend, it may 
be best not to participate. An unattended booth or one ravaged of 
equipment mid-way through the show is not going to generate a positive 
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image, moreover can be the mark of a 
poorly run organization. 

Consider a layout before you begin 
to set up your booth. Donl forget scis¬ 
sors, tape, pads, pens and extension 
cords. Take only what you need and 
display it effectively. Don't overload 
yourself with lighting and sound equip- 


“p eak" u nder trad e show co nd itions is th re e 
to four hours. If possible, divide booth 
coverage into several overlapping shifts. If 
you can't, be aware of the traffic patterns, 
especially in malls. When traffic is slow, 
sneak in a break so the ordeal doesn't wear 
you down. 

Mall bridal shows, as opposed tothose 


“Studies show the maximum time an individual 
remains at their peak 99 under trade show condi¬ 
tions is three to four hours . If possible, divide 
booth coverage into several overlapping shifts. 
If you can't, be aware of the traffic patterns, 
especially in malls . When traffic is slow, sneak 
in a break so the ordeal doesn't wear you down . 


» 


ment, or try to impress people with vol¬ 
ume, you'll come off looking tike a carni¬ 
val barker at a flea circus. This is not an 
audio show. Brides are shopping for 
personalities and professionalism. In 
most cases, they are not looking for the 
DJ service that's the loudest or flashiest. 
They want the person or company that 
they feel comfortable with. You may 
wish to include in your booth design 
some original aspect or feature that will 
distinguish you from the competition. 

Once the booth is in business, keep 
it neat. Keep trash from building up and 
make sure your handouts are neat and 
orderly. Be aware of your own appear¬ 
ance as well. Stay on your feet ready to 
greet the next prospect who wanders 
your way. 

Speaking of prospects, although 
most shows provide a list of registrants, 
you can beat your competition to the 
punch by getting as many names and 
phone numbers as possible on your own. 
An easy way to accomplish this is by 
offering an inexpensive doorprize such 
as a bottle of champagne or gift certifi¬ 
cate. Put a “fishbowl’ 1 at your booth and 
have each couple you speak with regis¬ 
ter to win the doorprize. Thedayafterthe 
show, begin your follow-up calls. Your 
competitors may not get the official list 
for a week or two, so once again, you've 
obtained the edge. 

Studies show that the maxim urn time 
an individual remains at their personal 


shows that are by invitation or require pre- 
registration, give you achanceto meet with 
recent phone prospects. Invite your recent 
phone inquirers to meet you at the mall. 
Face to face contact is becoming a must 
these days and your show booth makes a 
nice office. Even if you only have it for the 
weekend, it's still better than meeting pros¬ 
pects at their place or yours. 

Bridal shows also give an opportunity 
to "show off i n a cont ro I led en viro nment f o r 
those couples who insist on auditioning 
their DJ at someone else's wedding recep¬ 


tion. If you have a video from an actual 
performance of which you are particularly 
proud, play it at your booth. If it's from an 
actual wedding reception, explain to the 
prospective couple while they are watch¬ 
ing just what you are doing on the video. 
Establish in them a feeling of confidence 
that you do know what you’re doing and 
you're good at it. 

Seldom will you be the only DJ ser¬ 
vice at a bridal show. Your competition 
will be there, and regardless of what they 
may say about you and your service, be 
professional. In all walks of life there are 
people who feel the best way to build 
themselves up is by knocking down their 
competition. Don't play that game. Never 
bad-mouth the other DJs in town. Use 
these shows as a chance to build goodwill 
among competing services. Make the 
rounds and introduce yourself. These 
shows offer excellent opportunities to 
develop new contacts with other DJs and 
those in complimentary fields. 

Finally, don't forget about the people 
who work at the hall or mall where the 
show is held. They may not be getting 
married, but they may need your services 
for a birthday, anniversary or future wed¬ 
ding. Everyone is a prospect so keep 
your business cards handy at all times, 
just beware of strangers bearing chicken 
wings! 


<* 


* DISC JOCKEY PARTY CD! ★ 


MODERN VERSIONS OF THE TRADITIONAL SONGS ALL DJS PLA Y! 

Including: Happy Birthday / The Anniversary Song & Waltz 

For He's (She’s) A Jolly Good Fellow / The Stripper 

America The Beautiful / New York, New York and Many Others! 


it 


Di / JUKEBOX SPECIAL VOL. #1” 


ALL brand new, copyrighted, modern arrangementsf 

Gone are the scratches, hiss and garble heard on “remake" recordings. This totally 
digital CD features the thundering percussion, dynamic bass, crystal clear vocals, 
powerful sound effects and musical arrangements that will have your audience 
dancing and singing along. 

THIS CD WAS CREATED, MIXED AND PRODUCED WITH PARTY IN MINDI 

TO ORDER: Send $16.95 (Plus $3 shipping) to: 

Dynamic Recording 
2844 Dewey Avenue 
Rochester, NY 14616 
(716) 621-6270 
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1990 MARRIAGES 

June remains the most popular 

month for weddings, but most 199 r 

marriages took place between July and 

December. 

Here s a breakdown of the 

2,448,000 marriages of that year in the 

USA. 


January: 

121,000 - 5% 

February: 

143,000 - 5.8% 

March: 

161,000 - 6.6% 

April: 

177,000 - 7.2% 

May: 

247,000 - 10.1% 

June: 

274,000 -11.2% 

July: 

224,000 - 9.2% 

August: 

264,000 -10.8% 

September: 

236,000 - 9.6% 

October: 

219,000 - 8.9% 

November: 

190,000 - 7.8% 

December: 

191,000 - 7.8% 

Source: Bride's Magazine 

1 


Marriage statistics say 

January gaining on June 


Wedding OJs may find these sta¬ 
tistics from Bride's Magazine encour¬ 
aging! Thatraditional "wedding season" 
appears to be broader than generally 
perceived. The monthly percentages 
of marriages last year show that the 
months assumed to be most popular 

i 

may be changing with the times. His¬ 
torically, the wedding season was 
based on the agricultural year: Spring 
was for plowing and planting, fall was 
, the harvest, and winter was just too 
damn cold. This tradition continued 
well into the 20th centu ry. But presently, 
it seems cooler seasons are equally, if 
not more appealing to today's brides 


and grooms, as spring and fall offer 
great seasonal colors and outdoor 
photo opportunities. In the cases of 
ever increasing remarriages, older 
couples are often not really con¬ 
cerned at all about their date. And, 
of course, the sunbelt states’ growth 
have increased to reflect a more 
even distribution of the population in 
areas where seasons do not change 
much. The motivation for the 7.8% 
of the couples tying the knot in De¬ 
cember, however, is anyone’s guess. 
Maybe it’s the procrastinators' last 
chance to change their tax status 
before the new year! 


MOBILE 460 

The Ultimate Mobile DJ Lighting PAK 


Low Cost 
Compact Design 
Hands-Free 
Operation 


• 16 Chase Patterns 
Sound-Activated 

• Optional Rope 
Lite Output 


MOBILES! Stand out from the 
competition with Lightcraft's 

Mobile 460 - The Hottest 
Lighting PAK In the U.S.A.! 


YO. CHECK IT OUT AT YOUR 
LOCAL DEALER TODAY! 


Lijfhtin/f Alakes the Difference! 


Hlaghtcraft 

P.O. Box 1670 
Center Harbor, NH 03226 
(603) 253-7217 


*Awards 1 

Alosf Innovative Lighting " 

1991 - Winner 

Made in the U.S.A. 


GET MORE BOOKINGS 
FROM BRIDAL SHOWS - 
HANDOUT COPIES OF 
YOUR OWN “WEDDING 
PLANNING GUIDE” 

« * 

At many bridal shows and fairs, couples walk past so fast 
that you hardly have time to hand them your business card. In 
some cases, abride may send afriendjustto gather information 
from a show. Because there are only so many weddings each 
year, you have to make every effort to see that your DJ 
company’s name gets passed in front of as many prospects as 
possible. To help, we have designed this “Wedding Planning 
Guide". Simply insert your company name and/or logo, and 
phone number from your letterhead or business card in the 
space provided (under "Compliments of"). We've even put in 
a short paragraph pitching your experience and reputation, so 
don't let us down. 

Make copies of the finished sheet, and hand them out at 
your next bridal show, Couples may receive similar planning 
guides from other sources, but this is one of the few that 
suggests specifically when they should select, hire and meet 
with their DJ! 
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Planning 
Guide for 
the Bride 
& Groom 

Compliments of: 


Six to twelve months prior: 

1. Set date and pick out engagement ring 

2. Buy wedding planner and memory album 

3. Discuss wedding budget with parents, plan color scheme and style 

4. Discuss plans with clergy member or judge 

5. Reserve wedding and reception locations 

6. Order dress and accessories 

7. Set up registry for china, silver, etc. 

8. Initial choice of attendants and ushers 

9. Begin making guest lists 

10. Discuss honeymoon plans and select a travel agent 

11. Select photographer 

12. Select and book your Disc Jockey Service 


Three to six months prior: 

1. Complete guest list 

2. Order invitations / announcements 

3. Order wedding rings 

4. Shop for bride's trousseau 

5. Arrange for limousine 

6. Set date to order attendant's dresses 

7. Confirm delivery date for bride's dress 

8. Select florist 

9. Meet with organist, caterer, florist, photographer & DJ to discuss details 

10. Order wedding attire for self, best man, ushers 

11. Complete honeymoon plans, purchase tickets, make reservations 

12. Make living arrangements 


Six weeks to three months prior: 

1. Mail invitations 

2. Plan rehearsal dinner 

3. Arrange lodging for out of town guests 

4. Buy each other’s gifts and gifts for bridal party 

5. Final dress and headpiece fitting for bride 

6. Have portrait taken 

7. Pick up w'edding rings, check engraving 

8. Send shower gift thank you notes 

9. Send announcements to newspapers 

10. Make sure necessary documents (legal, medical, religious) are in order 

11. Make appoinunent with hairdresser (bride) 

Two to three weeks prior: 

1. Get marriage license 

2. Double check transportation arrangements for bridal parly and guests 

3. Meet with Disc Jockey to review reception procedure, special requests 
and music for bridal dance, father / daughter dance, dollar dance, etc. 

4. Give or attend bridesmaids party (bride) - bachelor party (groom) 


Your DJ will be responsible for 
providing the entertainment and 
directing the events at your 
wedding reception. For a wed¬ 
ding day you'll long remember 
call the DJ service with the experi¬ 
ence and reputation to see that 
everything goes perfect on your 
wedding day. 


One to two weeks prior: 

1. Purchase traveler’s checks 

2. Begin packing 

3. Give final guest count to caterer 

4. Check on final details with florist and photographer 

5. Prepare announcements to be mailed on wedding day 

6. Review any special seating arrangements with head usher 

7. Put clcrgymember or judge’s fee in sealed envelope, give to best man 

8. Remind bridal party of rehearsal and rehearsal dinner 


© 1991 MOBILE BEAT MAGAZINE 



























CONGRATULATIONS 




Debra 

Mastrofrancesco 

Deb-Mar DJs 
Waterbury, CT 


Calvin 

John 

Apple Music 
Seattle, WA 



WINNERS OF NUMARK CD 6020 
DUAL TRANSPORT CD PLAYERS 
FROM MOBILE BEAT! 

ANOTHER FINE CONTEST COMING SOON 



Mobile Beat 




























Mo re Power To You 

| ET 1000, FET-1500, FET-2000. Introducing the latest series of professional power amplifiers from 
Ashly, featuring more models. with more power, than ever before. From movie theaters featuring the 
sonic excellence of Lucasfllm's THX rv sound reproduction systems to outdoor stadium events covering 
well over 80,000 satisfied audio enthusiasts. Ashly amplifiers have developed a solid reputation lor 
rock steady performance and near perfect reliability. And now that legendary Ashly power advantage is 
available in even more configurations to meet the needs of any amplification situation. 

Ashly amplifiers utilize Power MOS-FET Technology to achieve superior overload and square wave 
response, with no ringing or unwanted transients that degrade program material. Ashly amplifiers are 
stable into virtually any load and deliver full output even under the most demanding drannsiances. 
Unrestrained, uncolored sound reproduction with remarkable accuracy is assured by chon sing Ashly Tor all 
your power needs. All Ashly amplifiers arc now backed by our exclusive Five Year Worry-Free Warranty. 


RATING 
ASHLY'S 
FET SERIES 


MB4UIKK WATTI TOttl WATTS 


moon 
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LISTED 35E5 
COMMERCIAL 
SOUND EQUIPMENT 


Ashly Audio Inc. 1 (X) Femwood Ave, Rochester, NY 14621 
Toll Free (800) 828-6308 In NYS (716) 544-5191 


A 


HLY 



LucaUih 

«*nd THX jr* 
trademarks & 
LtfCMlim LW 




Roll-up Dance Floor 

Lighted / Uniighted 
Portable / Permanent 

Low voltage lights are inside floor! 
Lights chase in time to music. 
Lights are easily replaced. 


Quickly and easily 
rolls up for easy 
transportation or 
storage. Sizes 
up to 20' x 40' 


Sets 

up in only 
five minutes 
plug into 120 V outlet. 

Crown Industries 

155 N. Park St 
East Orange NJ 07017 

(201) 672-2277 
Fax (201) 672-7536 


3L Sound 

9-1200 Arrwood Df. 
Miu+uaue*, ON 
4]6 231 8949 

All Reliable DJ Came 
t 955 WiIn Ave, 
Tefcnto, ON 
416 635 7222 

CDXS Mink Djitribulicrt 
201-1974 M«tCL. 
Kelowna, H C 
6 <H ( 16 I- 67 S 5 


The 170 Sound Sbcf 
2L 5 Glen Cameron Rd. 
Ttiomhill. ON 
416 731-4121 

Oltanri'i Mur-k. 

4 L Geneva St 
St, CMhrrur t, ON 
416 664 2961 

Midiac] Enterprise 
09*5) Ltd. 

35 Aiuk St. S 
Barrie, ON 
705 7264100 


MacMiRin A Wile 
4-34 QiuoiSL W 
Misan ON 
416 27*7747 

Distinctive Sotnd of Music 
1 570 Gordon Biier Rd 
TwrcnlQ, ON 
416 502 2194 


li Musical IrcstrurrrfSi 
105 ? Ban cm St. E. 

Hamilton, ON 
416 544 1774 


DCB ScuihJ A Lighting 
t535Meyera«kD( . lTiiii f& 
Miuisuitg a, ON 
416 564-3444 


Lunrn InduMtka 
11L Rolyn Ave. 
Balllmnfc, MO 31237 
301 415-7100 
*00 553-44*7 


Entertainment Resource i 
Group 

1206 Kin* St. E 
Kitchener, ON 
3)9 743^231 





The European DJ's best Kept secret. .. 


Finding the right disc jockey equipment is no game. You 
know it* When looking for accuracy , reliability, durability 
and value, DA VOLl will exceed your standards for perform¬ 
ance - every time. 


Dtaco Star ISO 



With changing technology, DAVOLFs research and 
development continuously designs true high fidelity 
products that don't become obsolete before the DJ has 
been able to get their full money's worth. DAVOLFs 
commitment of satisfaction extends with full backing 
of our products and service for both dealers and end 
users. For more information on our complete line of 
products, call or write us at the address shown below. 


fxctiniiH’t}/ Distributed tti Canada, the U.S, & Mexico In 

1170 Sheppard Ave. W., Bldg 

T^ SUNiTBON .INC^ r> iwnsvjew, Ontarm M3K 2A3 Canada 

M: (416)630-81111 Fa* (41f0 7H1-5I40 


Dealership inquiries welcome-limited space available. 
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Advertise in Mobile Beat's SHOWCASE! Mobile Beat’s GREAT RATES for dealers and DJs is just $24.75 Per Column Inch (2-1/4” wide 
by 1" deep) or $1 per word (25 word min.), Black ink. Spot color $10 additional. Payment must accompany order. Deadline for Februaiy / 
March issue is December 20. For more information call Mike Buonaccorso at (716) 586-0315. 



DJ SUPPLIES 
MOBILE LIGHTING 
NIGHTCLUB LIGHTING 


NUMARK - GEMINI • VESTAX 
DAVOLI ■ BI AMP • STANTON 
SAMSON • NESS • MARTIN 
LASERVISION • AMERICAN DJ 
LIGHTCRAFT • GEM • KNIGHT 
O'RYAN • METEOR - CALZONE 

Most orders shipped within 48 hours 


"MAKE US YOUR LAST CALL 


P. O. Box 45 

Williamstown, NJ 08094 

1-800-835-5506 

1-609-232-6222 

Call to get on our mailing list! 

- WE’LL BEAT THE PRICE! H 



THOUSANDS OF TITLES 

what you've been searching for!!! 



We have all the 7" vinyl 45RPM singles you've been looking for! 
Over 4,000 titles in stock! 1940's - 1990's included. We carry all the 
best-selling oldies as well as those HARD TO FIND recent hits. 

FAST, RELIABLE SERVICE! |” ” S£MD$2 - 1 

[forCATALOG! ' 



P.O, BOX 66455-MB, LOS ANGELES, CA 90066 

(213) 821-4005 


MARKETING IDEAS 

Run out of ideas for your DJ business? 

RIP OFF OURS! 

We have gathered over 25 past & present brochure h. 
flyers, handfuls and promotional ideas. Well pass 
them on to you for just $20 including pontage O $L40 
sales Lax in NYS) Bobby K. Box B37, Elmira, NY 14902 
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Year-End Super Savers! 



Pro-DJ Mixer 



BLOWOUT!! 
Was $549.95 
While they last... 

ONLY $299.95!! 



The V 

Features 


DSM-310Pro 

2 Phono Inputs 
2 Stereo Line Inputs 
Mike Input w/talkover 
Crossfader 
6 Band Graphic EQ 
Effects Send & Return 
19" Rackmount 


Order today and get a FREE 
DJ Mixer Case!! ($65 Value) 


Get 
On 
The 
Beat! 



|1Q* w. bum 


111 H**J IMJill Ji] 




Calculate BPMs INSTANTLY at 
the touch of a button! 

The Metrina Multi 353 is a 
DJs Best Friend! 

/ It's a Digital Metronome <30-240 BPM) 
/ It has a chromatic scale pitch reference! 
/ In the Tap mode, calculate BPMs! 

/ It's a 60 minute Countdown Timer and 
Stopwatch! 

/ It's so small, it folds up and fits in your 
pocket! 

All this for only $79.95 plus $3 shipping 
(CA residents add 7.25% tax please) 


DJ Slippads - $3.75 ea 

(limit 2 per customer) 


XMAS 

SPECIALS! 



CD CASES 



!t — 




reg. $85 SALE $55! 


4 Head Helicopter 
Super Sale! 



$ 132)2 

Limited Quantity 
Order Yours today! 



GOOD 

TIMES 

ENTERTAINMENT 


Toll-Free Order Line 1-800-55-BE-A-DJ 
Information Line (805)486-3548 
Wed.-Sat .l-6pm West Coast Time 


We accept Mastercard and Visa 
CA residents add 7.25% tax 
(all prices good through 1/15/92) 

Good Times Entertainment 
2945 N. Los Olivos, Suite #107 
Oxnard, CA 93030 


MasterCard 


VISA 



POWER. 

with a difference! 


m * 

Stewart 

PA-1 POO 



p 4 it «aftpiir m 




■» «"P ■* «■ 

i:; ♦ - 

-■# ** ** ■“ 

p p 



1200 Watts and 15 lbs!! 

The INCREDIBLE Stewart PA-1200 dual 
monaural amplifier that puts out a whopping 
600 watts/ch into 2 ohms! It comes complete with 
a 5 year Warranty! reg. $999 Now on SALE $659! 
Order before Dec. 31 and we pay the shipping! 











































The new name in nightclub □ DJ lighting & sound 

Special Effects □ Lasers □ Fog Machines □ Rainlites □ Rope Lighting □ DJ Consoles 

Mirror Balls □ Helicopters □ Lamps 

CALL FOR OUR FREE CATALOG 1-800-243-9797 

DESIGN - SALES - INSTALLATIONS - SERVICE - EXPORT 


BUSINESS STATIONERY 

STARTER SET 

1000 Railed Letter Business Cards + 500 Envelopes 
+ 500 letterhead - Black or Blue ink on White • S99.95 

UNIVERSAL DIRECT GRAPHICS 

(703) 433-0360 

LOGO $ BROCHURE DESIGN 


NEW YORK / NEW JERSEY! 
Wanted: Reliable, Experienced, 
Energetic MC/Motivator to combine 
talents with established Mobile DJ 

(914) 793-7075 


CUSTOMIZED 


• TABLE-TOP BANNERS 
• PENNANTS & FLAGS 
FREE STANDING B ANNERS 


(I 



fail<x FREE 

] 039 West Barkley Avenue * Orange, CA 92648 
Phone (800) 654-0294 or (714) 633-3783 
FAX (800) 451-7853 or (714) 633-0984 



I) 



IN NY CALL 
(516) 293-0075 


WHOLESALE PRICES 
ALL MAJOR CREDIT 
CARDS ACCEPTED 













JACKETS 



QUALITY SATIN JACKETS 


FOR THE LOOK OF PROFESSIONALISM & SUCCESS! 


Satin DJ Jackets: Quilt lined - $69 95 / Ughtwelghf - $59,95 
Golf Style Staff Shirts: $24.95 

Table Banners: Extra Large 8' x 66’ Double Knit / Permanent Press / Machine Washable - $99.95 
Embroidered Easel Signs for bridal fairs 8t displays up to 2' x 4' - 

lightweight on strong bacKboord -$59.95 ^ EMBROIDERED ' 


COLORS: BRIGHT RED, JET BLACK, SNOW WHITE, NAVY, SILVER, 
ROYAL BLUE, KELLY GREEN - 22 COLORS OF LETTERING • 4 STYLES 


CALL TOLL FREE 1-800 - 899 - 6727 


NOT SCREENED! 

LOGOS AVAILABLE 
AT EXTRA COST! 


FREE DJ EQUIPMENT “talog 


ALEAOERINTHEINDUSTRYFOR 
ALMOST 20 YEARS! - 


CALL 1-800-523-8229 


HUNDREDS OF HIGH QUALITY DJ PRODUCTS IN STOCK! 

NO JUNK / NO B.S. / JUST GREAT PRICES 

VISIT OUR SHOWROOM IN COLUMBUS, GEORGIA OR 
CALL OUR MAIL ORDER DEPARTMENT 
WE SHIP WORLDWIDE! 



SOUK S & LIGHTING 
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CUT HERE 


ADVERTISING 
ORDER FORM 





Rates- $1.00 per ward, 25 word min i mum- Bald face or color, add $.25 per word. Display Ads: $24.75 per inch, two inch minimum. 
Discounts - 3 consecutive issues deduct 10%, 6 issues, deduct 15% (Payment in full required). 

Word count; Each word or initial in name or address must be counted as a word. "D.J. Cool, 123 East Vinyl Drive' counts ns seven 
words. "P.O. Box 100" counts as three words. City, standard 2-letter state abbreviation and zip code together count as two words. 

Deadline for ads for February/March issue is December 20,1991, 

Terms: Payment with order or charge visa or mastercard. 

To: Showcase Advertising Dept. Mobile Beat, P.O. Box 43, East Rochester, NY 14445 

□ Remittance of $_is enclosed to cover_insertions in Mobile Beat’s Showcase. 

Q CHARGE TO: Visa / Mastercard # 



Exp. Date 


Print your ad legibly in the space provided or type on separate piece of paper: 


1 . 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

14. 

15. 

16. 

17. 

18. 

19. 

20. 

21. 

22. 

23. 

24. 

25. 


Your Name 


Phone 


Address 


City 


State/Prov. ___ Zip/P.C. 


Signature 


SAVE TIME! 

IF YOU ARE ORDERING A SUBSCRIPTION, OR 
CLASSIFIED ADVERTISEMENT WITH VISA OR MASTERCARD, 
USE THE MOBILE BEAT FAX LINE - (716) 385-3637 
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MOBILE BEAT -c/o LA COMMUNICATIONS, Inc 
P.0. BOX 43, EAST ROCHESTER, NY, 14445 


Payment Enclosed_/ Bill Credit Card_/ One Year _ 

Rates: 1 year (6 issues) - $19.95 US / $24.95 Canada 
2 Years (12 issues) - $34.95 US / $44.90 Canada 

NAME_ 

DJ COMP_ 

ADDRESS 


Two Years_/ 


PHONE 


VISA/MC # 
SIGNATURE 


!y‘x'*:v.-x 
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WE NEED AGENTS! 

Due to expansion, we are now looking for 
experienced field representatives on the East 
and West Coasts for the National DJ Service. 
Call or write today for our information package. 
Serious inquiries only, please. 





229 CONCORD CIRCLE 
HARRISBURG. PA 17110 
(717) 657-9920 


WEST COAST - PHONE SAN DIEGO (619) 531 0990 




SCRATCH BETTER NOW! 


JET FUEL'S TRANSFORMER 
BUTTON 

$39.95 * Shipping 

1-600-322-1695 


APOLLO DJ* S100 R STREET LITTLE ROCK, AR 722tT7 



Up Eff icency and Profits! 

Apollo Di’s Franchise wants 
great DJ companies. We do the 
work,You do the gigs! Record 
and CD pool forming. 
Little Rock, AK 72207 1-800-322-1895 


DJ Center of New England 


* DISCOUNT 

□ CSC Power Amps 
O 00.0. Electronics 

□ Ashly Electronics 

□ Gemini 
P RANE 

E i Atus 
L. DBX 
tl 8 BE 

l ; CerwinA/ega 
Samson 

□ Numark 

□ Shure 

□ Nady 

□ Sonic 

(] Little Lite 


PRICING! * 

. i AB Amplifier 
: Grurtdorl 

□ JBL Speakers 

□ Evm 

□ Pyle 

□ Gauss 

.“ Digitech 

□ ARIS 

□ Stanton 

□ Ultimate Supporl 
Cabinet Hardware 

□ Grills & Cloth 

□ Cables 
G Racks 

G Album & 45 cases 


AND MUCH MORE... 

On-Premises Professional-Experienced Speaker 
Repairing-Free Speaker Testing at All Times 

NEW ENGLAND SPEAKER, INC. 

219 Main St., Stoneham, MA 02180 
f617) 438-1786 


*Sosrt DJ's Get j Jmmp os the Coapetitiomiff* 

A 




CD KARAOKE 


* Dual Mike Input *Variable Headphone Volume 

* Dual Headphone «4U Oversampling Digital Filter 

* Digital Echo • 16—bit OigltaPlo-Analog 

* Vocal Cancel *3-boam Laser Tracking 

* Digital Key Control •Random Play 

* Voice Key Control *Aulo Power Off 

* Surround Sound 


* MICROPHONE INCLUDED 


'3 


MOTE' 


AMT CD, mm 


iW ktf 


J 


CITIZEN CD 3700^_-_Slowoit Fric* $395.00 

4 til Skiff ill a 

Scstf Check or Momej Order to: 

Digital DJ Supplies, 

P.O. Box 6110, Santa Maria, CA 03456 
t ($05) 149 9142 



MUSIC 

CONNECTION 


Sound & Lighting 

Sales & Rentals 


Microphones 


12“ Mirror Ball 

--' 

$37.50 

NADY101HT Cordless Mic 

$279.00 

PU001UL Pinspot 

$25.50 

Shure SM57 Mic 

$99 .OQ 



Shure SM58 Mic 

$129.00 

Cablet 

30 ft l/4"-l/4" Speaker Cable 

$14.00 

Amplifiers 

Carver PM600 Amp, 350 Watts 

S579.00 

50 ft 1/4" 1/4" Speaker Cable 

$19.00 

Carver PM900 Amp, 350 Watts 

$689.00 

Turntable Accessories 


Carver PM1200 Amp, 450 Watts 

$890.00 

680EL Stanton Cartridge 

$04.95 



(Includes Extra Stylus) 


Lighting 


500AL Stanton Cartridge 

$29.95 

6 Head Helicopter 

$199.00 

Stanton Turntable Slip Mats 

$ 8.95 

High Power Strobe 

$107.00 



Neon "Magic Sticks" 

$59.95 

Others 


1,000 Watt Fog Machine 

$299.00 

CD Case, 150 Capacity 

$64.95 

with 25 ft Remote 


Gemini Sound Effect Machine 

$49.95 

8" Rotating Beacon 

$58.95 

Gemini Flashformer 

S49.95 

20 Lens Beamer 

$649.00 

DJ Traditionals on CD 

$14.95 

12” Mirror Ball 

$37.50 

Vol. 1, II, & III 


PLL001UL Pinspot 

$25.50 




- Call for Free Catalog 


L.A. DJ & Music Connection 
20114 1/2 Satacoy Street 
Canoga Park, CA 91306 
(818) 709-0247 


Visa, Master Card, & C.O.D.'s Accepted 


GET ON OUR CASE 


GENESIS CASES AVAILABLE FROM STEEL CITY DJ SUPPLY 

CALL TOLL FREE 1-800-786-8997 


FOR SPECIAL PRICING DURING DECEMBER 



SPECIALTY CDs ON SALE - CALL TO GET ON OUR MAILING LIST! 

“DJs DO IT WITH 12 INCHES” T-SHIRTS ONLY $12 
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Jim lacib/ fflu/ic 

1055 MAIN STREET 




INSTALLATIONS 



Honest Answers From 
The Sound And Lighting 
ProfessionalsI 

VISA / MASTERCARD 
AMERICAN EXPRESS 
DISCOVER 


ii 



:: :::: 


AMERICAN DJ 
AMPCO 

AUDIO TECHNICA 

BBE 

BEYER 

BIAMP 

CALZONE 

CREST 

DIGfTECH 

DOD 

EAW 

ETA 

GEMINI 

GENESIS 

GRUNDORF 

LAMPCO 

UGHTRONICS 


MARTIN 

MERE IMAGE 

METEOR 

NESS 

O’RYAN 

PEAVEY 

QSC 

RANE 

ROADIE 

SONIC 

STANTON 

SUMMA 

SUNN 

SHURE 

TASCAM 

TOA 

AND MORE! 



1 -800-657-5125 


1 (715)341-1666/Fax* (715)341-1800 


■ ■ 


IIOTj H0 t| HOrj 

OENON ON 4000F Dual CD Player Call far price! Ask for Pat Dunn 
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Mobile DJs: 

COMPUTERIZE NOW! 


Software written exclusively for Mobile DJs with features such as: 

•* Automatic daily popup screens remind you of bookings not confirmed 

*■ Built in "mail merge* allows you to print multiple contracts, envelopes, invoices and sales/ 

thank you letters merged with data in your active bookings database. 

* Print out DJ planning sheets, listings of confirmed bookings and unconfirmed bookingsfor 
client follow-up. 

Print music list by TITLE, ARTIST, CATEGORY, BPM, YEAR, PRIORITY 
or a list of SPECIAL DANCES (two step, Waltz, FoxTrot, Etc.) and even a special list to give 
your dients (a great sales tool!) from individual or combined music libraries. 

■» Full Function Word Processor •* Computerized BPM Counter 

Written under and distributed with dBASE IV * Runtime, the world's best selling 

database software allowing up to ONE BILLION entries in each of 7 data bases! 


$$$$$$$$$$$$$$$$$$$$$$$$$$ 
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DOUBLE YOUR 
WEDDING BUSINESS! 

Expand your services and make 
more money on every client. 
Sales, advertising and 
marketing strategies that have 
proven results. Free cassette 
tape on "T1 ic Wedding Experts 
Guide to Sales and Marketing/' 
Call Today! 

(800) 2 MARRY 2 
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$$$$$$$$$$$$$$$$$$$$$$$$$$ 


HIGH EflERGV 
LIGHTinG 


ET $55 PINSPOT $15 
24 LENS BEAMER-DER8Y $399 
FANSTAR $325 9’TRIPOD $59 
FOGGER $177 FLUID $23 
16’ ROPELITE $19 SCANNER $30 
SAMPLING MIXER $389 


CALL FOR FREE CATALOG 

|800 87( 

' r 

) - : 

>26811 


7’--VINYL--12” 

Catsrtte* Can't be DJ’ed f CDs can be loo espovrfue 

VINYL IS STILL AVAILABLE! 

Send for current list of vinyl hits old & new 
We specialize in items not available 
domesticfally such as 
7" Led Zeppelin - Stairway To Heaven 
7* EMF - Lies 

7" Marky Mark * Good Vibrations 
Write for list and further information: 


MMS 


MUSIC MANAGEMENT SERVICE, INC. 

1446 Emerson Avenue - McLean, VA 22101 



Premium 

Logo Watches 
featuring the 
Greatest Name 
in the World... 
Yours! 


Introductory Offer - Just $95.00 

TRY BEFORE YOU BUY! Order the full function demo for only $5, refundable with 
purchase! Please specify 3 1/2" or 5 1/4" disks (IBM Compat Only). 

Jo Jo Pineau Entertainment 

5812 Bel I amah NE Dept. 3 
Albuquerque, NM 87110 505-255-5555 


Battery powered quartz movement Genuine 
leather band. One year guarantee. 
Satisfaction guaranteed. Send money order, 
check or call with MasterCard/Visa: 


1 (800)-5-DJ-SPlN 





SENSATIONAL SOUND ENTERTAINMENT" 1 
236 Main Street, Binghamton, NY 13905 
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Attention CD Disc Jockeys! 

The Ultimate Wedding Tools on CD 


All The Cri&inal Artists 

72 minutes of digitally remastered Original Music in DJ performance order." 

Bt every song you eeed to ontortalo at a Weddleg Reception 

Volume I Mures 

• THE CHICKEN DANCE 
by THE EMERALDS 

• THE ANNIVERSARY WALTZ 
by EDDY HOWARD 

• THE NOKEY POKEY 
by RAY ANTHONY 

• THE STRIPPER 
by THE DAVID ROSE ORCHESTRA 

pka many moral 






<L> 



’Vi*!* r. 


VOlUme II features 

• CELEBRATION 

• HOT HOT HOT 

• THE TWIST 

• NEW YORK, NEW YORK 

• OLD TIME ROCK N’ ROLL 

• TWIST end SHOUT 

• WE ARE FAMILY 

• SHOUT 

• NEW YEARS 12:00 COUNTDOWN plus more 


Not studio remakes, but.... 

All The Criminal Artists 

DJ SOFTWARE, NOT A RONCO PAR TY DISCI 
LIMITED TIME OFFER! ORDER A PAIR TODAY! 



Add $330 for po&tage/handtmg 


Distributed by DJ Berrtie Howard 4949 Dempster Street Suite 201 Skokie. Hhnois 60077 (708) 674-7760 


THIS JUSTIN.. 

Hooman Moayyed has announced 
the GRAND OPENING OF 
HIGH-TECH SPINMASVERS, a 
new DJ shop at 6090 Campbell 
Rd. Suite 125, Dallas i’exas. 
Grand Opening is scheduled from 
12/1-12/7 
For information, 
call (214) 215-SPIN! 


DISC JOCKEY INSURANCE 
PROGRAM 


800-486-0030 

Ask for Jim Kingston or Ray Walsh 

PROVIDES: 

$1,000,000 - LIABILITY 

$5,000 - EQUIPMENT COVERAGE 

Optional Limits Available 
Premium $525@ Year 
Insurance Co. Rating A+15 



— 
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POWER VOICE SYSTEMS 
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Distributor for BEYMA Professional Speakers, Motorola, Pyle, and Electro Voice 


368 Route 206 North 
(609) 859-0900 


, NJ 08088 
FAX: (609) 859-3892 


US and Canadian Dealers and Distributors Wanted 
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January 25-26, 1992 Toronto, Ontario 


ORO N 


AROUND EVERY CORNER THERE'S 

A WHOLE NEW WORLD 

TKt MUNlClfALlTV Of MllROrihlTAN * O □ ** T O 


To Tjqjo '92 (Defecates: 

On Behalf of the Canadian (Disc Jockey Association, I invite and welcome mobile and club 'Disc Jockeys, and others invofvcd 
in the (DJ industry from throughout Hgrtfi America to *L%po '92. 

The show organizers have apackedweekendin storefor everyone. In the spotlight uh(l he dcmotistrations, seminars and exhibits 
By Canada s Beading soundand lighting manufacturers, distributors and retailers. This is your opportunity to meet these industry 
leaders and learn about the nerves t products and technology for the 'DJ market and participate in seminars and discussions to pick 
up new ideas to help your Business and performance. 

It s also a time for you to mee t new friends, renew old acquaintances and "networks with new contacts. (Make it a axe lend 
rvith your friends and family here in 'Toronto. The convention centre has credent accommodations and entertainment facilities. 
Knowing you are ad party animals at heart, we 'll Be looking for you at the Saturday night Bash right in the hotel, (fou can take the 
elevator home. OnSunddy, stay for the Big SuperBowl (Party. It will Be hosted By (Mobile \Beat and held in the hotel lounge. 

The Canadian (Disc Jockey Association and its chapters will Be here in full force. If you are a ‘DJ from anyzvhere in Catrnda, 
take time to (earn more about the CDJA and how you can Benefit from membership in Canada s hugest (DJ trade association. 

Once again, welcome to Toronto! (Have a fabulous time at the shout! 

Sincevelt 



L.D. "Larry" Hampson 

Hgticmal(President, Canadian (Disc Jockey Association 
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YES! ! would like to register for EXPO 92, January 25th and 26th , 1992 at the Sheraton Parkway Toronto North, 
Pre-registration is $20 Canadian / $18 US before 12/15/91. On-site registration is $25 Canadian / $22 US. All 
fees are per person and include all seminars and workshops for both days. 


Name 


Title 


Company Name 


Address 


City 


ST/Prov. 


PC/Zip 


Phone 


Enclosed is my cheque or Money Order for 
$ 20 Canadian 


$18 US 


Payable to 

THREE AMIGO PRODUCTIONS 


▲ 3148 Kingston Rd, Suite 202 ▲ Scarborough, Ontario, Canada, M1M 1P4 



SPECIAL EXPO '92 
WEEKEND PACKAGES! 

Choose: 

DELUXE ACCOMMODATIONS FOR ONE OR TWO 
NIGHTS 

TWO DAY FULL EXPO PASS FOR TWO 
(INCLUDES EVERYTHING). 

PARTY! PARTY! PARTY! 

TICKETS FOR TWO FOR SATURDAY NIGHT 50's and 
60's BASH! 

MINI-SUITE PACKAGE #1 (ONE NIGHT) 

S225 CANADIAN $200 US 

MTNI-SUITE PACKAGE #2 (TWO NIGHTS) 

$375 CANADIAN $335 US 

YORK PACKAGE #1 (ONE NIGHT) 

$200 CANADIAN $ 180 US 

YORK PACKAGE #2 (TWO NIGHTS) 

$325 CANADIAN $290 US 

RICHMOND PACKAGE #1 (ONE NIGHT) 

$180 CANADIAN $160 US 

RICHMOND PACKAGE #2 (TWO NIGHTS) 

$295 CANADIAN $262 US 

FOR MORE INFORMATION OR TO BOOK YOUR 
PACKAGE CALL (416) 284-6591 



STOP BY 
THE 



BOOTH 
AT EXPO '92! 

AND JOIN US AT THE BIG 
SUPERBOWL PARTY, 
SUNDAY, AFTER THE EXPO! 
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NEWS 


CLUB MUSIC 

Hundreds of new international releases 
reviewed each issue: Pop-Dance* House*Rap* 
Hi-NRG *Soul* Funk *R&B* Reggae* Alternative* 
Rock*Worldbeat • Freestyle • Remix services... 


Introductions to new technology and techniques 
for DJs: MIDI, sound systems, home studios, 
digital audio recording, sampling, electronic 
instruments, CD mixing and more... 


Streetsound Magazine is available only through 
fine dance music retailers, DJ equipment dealers, 
selected newsstands, and by subscription: 

First Class Air Mail (12 issues): U.S. & Canada: 
$42/year* International: $75/year {U.S. funds) 

Prices subject to change without notice. Vn Canada add S2.94 GST. 

STREETSOUND MAGAZINE 

174 Spadina Ave., Suite 506, Toronto, Ontario, M5T 2C2 
(416) 369-0070 * Fax (416) 369-1702 


EXPO '92 


Schedule & Seminars 

Here is a tentative listing of a few of the seminars 
planned during Expo 92. A complete schedule 
will be announced by Mid-December and will be 
included with your registration materials. The 
exhibit floor will be open Saturday from 9 am to 6 
pm, Sunday 9 am to 5 pm. 

LIGHTING & THE MOBILE DJ 

Adrian Segeren of Ultratec, London, Ontario and Paul 
Tytaneck of KLS Electronics, Toronto, discuss and share 
ideas on lighting for MDJs. 

SPINNIN’ LOUD 

Demonstration of mixing techniques and tips for club 
spinners hosted by DJ Joe Ragona of Spinning Sound, 
Toronto. 

DO-IT-YOURSELF MUSIC TAPING VS. LEASING DJ 
MUSIC LIBRARIES 

Moderator Richard Gastmeier, Entertainment Resources 
Group, Kitchener, Ontario, will discuss the pros and cons of 
using legal licensed music, whether self-recorded or leased 
from a professional music programming service. 

CLUB DJ AND CLUB MANAGER - 
LEARNING TO WORK TOGETHER 

Joe Ragona moderates a panel for spinners and club 
managers on how they can work together to make a club 
more successful. 

DJ TRADE ASSOCIATIONS - DEVIL OR ANGEL? 

Michael Scott, President of the Toronto chapter of the CDJA 
moderates a panel dealing with the questions of legality and 
professionalism in the industry and what role the DJ associa¬ 
tions can and should play in the future. 

VINYL, DONT FORGET ME WHEN I’M GONE 

Scoff MacMillan, National director of the CDJA music pool 
hosts a panel discussion on the fate of vinyl and the future of 
CDs. 

COMPUTERS AND THE DJ BUSINESS 

Computer expert Ron Finley moderates a panel on the future 
and success of computers and specialized computerized 
software designed for Disc Jockey management services. 
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Entertainment 
Resources Group 


Hit Music libraries For Mobile and Club DJs!* 

Professional Equipment for the Entertainment Industry 

For a FREE CATALOG Phone or Fax: (519) 743-6231 or (416) 891-2850 



EXPO *92 


Getting There By Car 

From NYC, New Jersey & Eastern Penn¬ 
sylvania: 

Take l-80 west to 1-9 (PATurnpike)- Follow 
Turnpike north to Scranton. 

Get on 1-81 and follow through Syracuse 
and Watertown to Canadian border crossing at 
Kingston, Ontario. Follow Canadian Highway 
#401 West to Toronto (about 3 hours). 

Take #404 North, exit at Highway #7. Fol¬ 
low Highway #7 west about 1,000 yards to 
Sheraton Hotel on North Side of Highway. 

From Western NY, Pennsylvania and 
Eastern Ohio; 

1-70 to 1-79 North. 1-79 North to 1-90 to 
Buffalo. Cross into Canada. Take QEW to 
Toronto (about 1 1/2 to 2 hours). Follow High¬ 
way 403 Toronto Bypass to Highway 401. Take 
401 East to 404 North. Take #404 North, exit at 
Highway #7. Follow Highway #7 west about 
1,000 yards to Sheraton Hotel on North Side of 
Highway. 

From Michigan, Western Ohio, Indiana 
and points south: 

Interstate 75 North to Detroit. Cross border 
at Windsor, Take 401 East to Toronto (about 4 
to 5 hours). Take #404 North, exit at Highway 
#7. Follow Highway #7 west about 1,000 yards 
to Sheraton Hotel on North Side of Highway. 

From Toronto International Airport: 

Take 401 East to 404 (about 40 minutes). 
Take #404 North, exit at Highway #7. Follow 
Highway #7 west about 1,000 yards to Sheraton 
Hotel on North Side of Highway, jr 




ATTENTION: 


SUPERBOWL XXVI PARTY 

ON BIG SCREEN TV!! 

COMPLIMENTARY BUFFET 
DRINK SPECIALS - PRIZES 

hosted by 


ALL EXPO ‘92 DELEGATES 

^PARTICULARLY THOSE FROM THE US** 

IT A’INT OVER ‘TIL ITS OVER! 

JOIN US AFTER THE EXPO IN 
THE PEPPER TREE LOUNGE FOR THE BIG 
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History of the C.D. J.A. 

Early in 1967, a group of Disc Jockey services in the Toronto 
area met tojdiscuss common and mutual concerns with Canada's 
expanding DJ service industry. At that time, the local musician's 
union was trying to stop DJs from entertaining at banquets and 
weddings by threatening to pull live entertainment from the 
lounges and bars in the hotels where the DJs were playing. With 
; no organized spokesman or group to represent DJs, it looked like 
the threat would work. The group decided that perhaps a DJ 
association could be formed to give “strength in numbers" to a 
group or individual who could then deal, on behalf of all, with this 
and other DJ industry concerns. An association would bring 
together not only funding, but resources that could accomplish 
more than any individual DJ service could accomplish on its own. 

In order to combat what might be perceived by some to be 
a “union”, a non-profit trade association was incorporated with a 
basic constitution and mandate to serve its members. The 
Canadian Disc Jockey Association was born. A membership fee 
was determined, and it was decided that each company would be 
one member, rather than each individual DJ. This would effec¬ 
tively prevent any of the bigger operators from taking over the 
association and ruling over smaller competitors. Each company 
principal would be present at meetings. Monthly membership 
meetings were carried out to discuss the DJ industry, and its 
recognition by not only the music industry, but by the consumer 
as well. Officers of the corporation were elected and the CDJA 
started to build steam. To make a very long story short, the 
musician’s union ploy failed as the CDJA emerged with legal 
support and backing of the Combines Investigation staff of the 
Canadian government. 

Today the CDJA has grown greatly from that small group of 
DJ services in 1967. Not only is its membership much larger, but 
it has much more experience as well. Over two hundred of 
Canada's most successful and professional Disc Jockey compa¬ 
nies are now members of the association’s nine chapters. Mem¬ 
bers of the local chapter Executive Board, and the National | 
Executive Board continue to be grassroot Disc Jockeys who are 
elected and volunteer their time and experience to advance the 
association and its mandate to assist DJs in becoming more 
professional in their operation. Each chapter, with local monthly , 
membership meetings, newsletters and regional agendas focus 
on issues and situations that impact the industry as a whole. The 
national office handies over 3,000 calls and letters per year from 
members and consumers seeking help or advice on matters 
related to the Disc Jockey service business. As a result, the 
CDJA is the only DJ association in Canada that is managed by a 
full-time national administrator who handles the day-to-day af¬ 
fairs of the association and its members. 

According to CDJA President L.D, ‘Larry’ Hampson, The 
CDJA is always delighted to talk with anyone interested in starting 
a DJ association or CDJA chapter in their area. This includes DJs 
in the United States as well". For more information, call Larry at 
(416) 755-3898 or leave your name and number at the national 
administration office, (416) 284-6591. 
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DJ REMIX CLUB 


FREE MEMBERSHIP 
Canada's leading Remix Supplier 


☆ 


We also provide a 

100% CUSTOMER 
SATISFACTION 

GUARANTEE!! 

FEATURING 

MONTHLY NEW REMIXES FROM 

ULTIMIX, FUNKYMIX, POWER-HOUSE, 
CLUBTRAX, HOT TRACKS, HIT MIX, 
PRIME CUTS, POPMIX, WICKED MIX 

catering to your DJ needs: 
INSTRUCTIVE DJ VIDEOS • ACCESSORIES 

GOLD DISCOUNT CARDS 
ENTERTAINMENTCONSULTING 

Canadian Distributor for y 


CALL OR WRITE FOR A FREE INFO KIT 
1011 Sheppard Ave. W. #1301 
Downsview, ON M3H 5W3 

Tel: (416) 398-8558 
Fax: (41 8) 398-1 790 


REMIXES 


REMIXES REMIXES 
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“Spinning” Around Toronto 

« 

by JB Bryant, Bob Lindquist and Dennis Hampson 


Trying to describe Toronto's Yonge 
Street to someone who has never been 
there is like trying to describe Rock N' 
Roil to someone who's never heard it. 
It's unique, it's exciting, and it has the 
ability to totally overtake you. Of particu¬ 
lar interest to DJs are some of the big¬ 
gest record/tape/CD stores in the world. 
HMV STORES, a chain based in Lon¬ 
don, England now has a store on Yonge 
located just aboutfrom the fabulous Eaton 
Center. A short walk away, at number 
621, is the RECORD PEDDLER which 
has virtually everything ever recorded 
with a special emphasis on imports and 
independent releases. 

Not far from where Queen street 
crosses Yonge you’ll find two more inter¬ 
esting record shops. KOPS, at 436 
Queen Street West has plenty of 45's 
from the 50's and 60's. Torontonians 
claim it's where you'll find the best be¬ 
bop, soul and R&B collection. VORTEX 

RECORDS, at 553 Queen Street West, 

* 

offers new imports along with collectibles, 
used CDs and tapes. Prices are reason¬ 
able. 

For the collector of vintage print 
material, such as underground books, 
comics, posters and the like, a visit to 
THIS AIN'T THE ROSEDALE LIBRARY, 
at 483 Church Street, may be in order. If 
your inclination is more toward used 
musical instruments, particularlyguitars, 
spend a little time with the friendly staff at 
SONGBIRD, 791 Queen Street West. 

If time is tight, you can still get a 
good taste of Toronto’s cosmopolitan 
attitude simply by walking up and down 
the radio dial. Give a listen to CFNY-FM 
102, CKLN-FM and the immortal CHUM 
at 1050 AM and 104.5 FM. Canada's 
Most listened Country music station is 
CHAM 820 and for variety, dial back to 
Q-107FM. 

There are over 500 clubs, bars, 
discotheques, roadhouses, sports bars, 
taverns, nightclubs, cabarets, lounges 


Photo: Metro Toronto Convention & Victors Association 



and pubs in the metropolitan Toronto 
area. The closest hot-spot to the EXPO 
'92 convention center is one of the best. 
PAPARAZZI, on Highway #7 at West 
Beaver Creek, features Canada's only 
moving video wail. Videomonitors, sur¬ 
rounded by lights, lower from the top of 
the ceiling, simulating a landing space 
craft. The monitors then from a video wall 
which tilts and swivels above the dance 
floor. 

For the most part, the events and 
entertainmentthat go along with the EXPO 
will keep delegates busy for most of the 
weekend. In the event you have a little 
time before or after the show for explor¬ 
ing, you may want to check out some of 
the nightspots downtown. Like all big 
cities, Toronto has a few areas you’ll do 
well to avoid, so ask afew of the locals on 
site for recommendations. Clubs range 
from Top 40 and trendy to totally sleazy. 
If the latter is your bag, you might enjoy an 
evening at THE BOVINE SEX CLUB, 542 
Queen Street west (416} 367-4239. This 
place is (supposedly) lot's of fun. Local 
bikers say it's their kind of place, trashy, 
but ...comfortable. The DANCE CAVE is 
a wonderfully dismal place located up¬ 


stairs at 529 Bloor Street West. The 
phone was recently ripped off the wall, so 
don’t bother trying to call for information. 
Mostly industrial music. By the way, if a 
girl named "Strange Betty" approaches 
you, be on guard. 

For something a little more in the 
mainstream, YUKYUK'S COMEDY CLUB 
is located at 1280 Bay Street and one of 
the first HARD ROCK CAFEs is right on 
Yonge Street at number 283. 

If you're driving up from the states, 
take note that it's best to travel light. A 
loaded car or van can be an invitation for 
an inspection at the border. Normally, 
crossing into Canada is easy fortraveters 
who are polite and just answer the ques¬ 
tions. On the way back, you might want to 
stop at the Duty-Free shop. Show your 
hotel receipt, and get a rebate on a portion 
of your room tax. 

If you have any other questions about 
what to see or do in Toronto, call 1-800- 
363-1990 or write the Metropolitan 
Toronto Convention and Visitors As¬ 
sociation, P.O. Box 126, 207 Queens 
Quay West, Toronto, Ontario, Canada, 
M5J 1A7. jjjf 
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Spend a Fabulous Weekend in 
Toronto, Ontario, Canada! 


Sheraton Parkway Toronto North 
January 25 & 26,1992 

(Less than 90 minutes from the border at Buffalo, NY) 
Saturday: 9AM - 6 PM (PARTY! 9PM -1AM in Hotel!) 
Sunday: 9AM - 5PM 


SEE THE LATEST PRODUCTS 

Demonstrations by sound and lighting manufacturers and distributors! 

The latest in sound and lighting from throughout North America and Europe on 
display! 

BARGAINS AND SHOW SPECIALS BY MANY EXHIBITORS 
Exceptional buys on sound and lighting equipment, accessories, books, records, 
tapes and CDs! 

HOT TOPICS, NEWS, VIEWS AND IDEAS 

Panel discussions - DJ seminars - workshops - training sessions! 

Record pool Information! 

Information on CDJA programs! 

Special guest speakers! 

Suppliers and services to help you and your business grow! 

PARTY, PARTY, PARTY 

Fabulous 50's & 60 s Bash Saturday night featuring Craig Smith, former 
producer of "Looking Back" for CKFM in the FANTASTIC EXPO discotheque 
built specifically for this event by KLS Electronics Group! Meet DJs from 
throughout the US and Canada! 

Superbowl Party Sunday! 




Doorprizes! Networking Opportunities! 

Make new contacts and renew old acquaintences! 

EXPO 92 is a unique opportunity to see the best North America 
has to offer in Sound and Lighting equipment and to talk 
directly with the manufacturers and distributors about the 
newest product trends! 

Don't Miss This EXPO! - Register Today 
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‘Til get back 

to you” 

by Art Bradlee 

How many times has a client told you 
“I'll get back to you"? How many times did 
you actually expect them to call back? I 
believe it was Confucius who once said, 
"He (or she} who waits for a prospect to call 
back, usually loses the job to the competi¬ 
tion”. If you really want to be the #1 DJ 
service in your area, DON'T WAIT FOR 
PEOPLE TO CALL YOU BACK!. 

Here's what I do and suggest you do 
to book the majority of the prospects who 
call you: 

First, always remember that every 
phone call is a possible booking. Every - 
time your phone rings is the culmination of 
your advertising dollars in action. You 
can't afford to miss even one lead! Here's 
the scenario: The phone rings. You an¬ 
swer pleasantly and professionally. The 
first voice a potential client hears can set 
the tone for the rest of the conversation, so 
this is important. Talk to the client in terms 
they will understand. Extol the virtues and 
reputation of your service, but don’t get 
into a bt of techno stuff. Above all, don’t try 
to build yourself up by degrading the com¬ 
petition. 

If, after hearing your pitch, your caller 
does not book your service, ask if you can 
send them some additional information 
(Obviously, you must have a terrific pack¬ 
age to send, but, more on that in a future 
column). Get all the necessary informa¬ 
tion including name, address (don't forget 
an apartment number), city, state, zip, and 
phone number with area code. Ask for a 
daytime phone number as well so you can 
call them back between 9 AM and 5 PM. 
Ask what type of function they are plan¬ 
ning, and quote a price. Tell your prospect 
that the information will be in the mail 
immediately and make sure you mail it! 

I've devised a "lead sheet" to make 
sure I get all this important information 



“Every phone coll is a 

possible booking. Every- 
time your phone rings is 
the culmination of your 
advertising dollars in 
action. You can't afford 
to miss even one lead!” 


from each caller (call me for a free sample: 
607-770-9493). Once I mail out the packet, 
the lead sheet goes into a file. File folders 
are numbered according to the number of 
days in the month. If a prospect calls on the 
20th, I'll file their lead sheet in folder number 
24, This reminds me to call them back on 
the 24th, which should be a day or two after 
they received the information packet. This 
system is simple and it works almost auto¬ 
matically. I just check the file each day and 
make the follow-ups. Remember: no mat¬ 
ter how busy you are, calling back the "live 
ones" is the single most important task you 
have to do each day! A little extra effort now 
means more „ 


Art Bradlee has been in the Mobile DJ business since 1977. Along with being a 
freelance writer, he operates Sensational Sound Entertainment and Tel Event 
Video Services in Binghamton, NY, directing 17 DJs and 6 video crews. 


UNEQUALLED PORTABILITY! 


Meta-Lite® System 8500 Mobile Light Trees 

Ultra-Mobile Lighting Packed with The Hottest Effects 


Make less trips to the car 
when setting up your gear 


Convenient 
one hand 
portability 
with stand, 
light tsar, 
and power 
controller 
i all In one 
package. 


Audio Sync'd. 

C Channel 
Powtir Coni roller 

Patterns, 
(not t6) 

Built-in, 1024 
Step Light Show 

Max Current ot 
8 amps won't 
pop breakers 

UHra-moblie@ 
2£LLb total 

Multiple 
Modes 

2 Minute set 

Telescoping, 3 
section Stand 

2 Footswlfch 
Controls 


To order ; or for 
Immediate 
information , call: 

1-800-852-003 




On* di CMC's 
Family of 
UUra-moblle 
Lighting Elloctt 


Use the ACE-1 Audio 
Controlled Effects unit to 
sync up to 10 of CMC's 
lighting effects 

Run your own high 
energy light show, with 
hundreds of patterns, far 
more entertaining than 
lighting systems using 
simple chase controllers! 

Seeing is believing! 
Order our video for 
$12.95, refundable with 
your purchase of an 
S-8500 lighting system. 

Cantek Metatron Corp. 

19 West Wafer Street 
Canonsberg, PA 15317 
Phone (412) 745-6760 
Fax (412) 745-6062 
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You don # t need three hands or a fat 
wallet to mix like a pro. 


Gem Sound's PDM-50 8-second sampling mixer. 



Even it you don't have three hands or a tat wallet, 
you can mix like a real pro with Gem Sound's new 
8-second PDM-50 sampling mixer. 


This full-feature, six channel mixer has advanced 
digital circuitry to grab samples from vinyl or 
C D discs. You can Kick in the sample and loop 
it for continuous playback, or fire it on 
command with the touch of a large, no-miss 
start/stop button. 


Built-in seven-band stereo EQ and dual 
VU meters Let you fine tune your sound 

" la 


for room-rocking bass and laser sharp 
highs. A smooth-action crossfader allows yo 
to slide from cut to cut with finder-tip control 


your budget. 


A front panel 12-volt socket for an optional console 
light enable you to mix under low-lighting conditions, without 
missing a beat. Add a rotary monitor selector, headphone level control and aukv 
talkover feature for one of the hottest sampling mixers you can buy without burning a hole in 


Step on down to your local professional audio retailer and check out Gem Sound's PDM-50. It has the features and performance you 
need to mix like a pro„.without costing an arm and a leg. 


gem sound 

The first choice in Dj and club sound audio products. 

600 E. 156th Street, Bronx, NY 10455 (212) 292-5972 
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A LIMITED NUMBER OF THE 
FOLLOWING BACK ISSUES OF MOBILE BEAT 
ARE AVAILABLE ON A FIRST COME / FIRST 

SERVE BASIS. 


Issue #1 PREIW 



SRE ISSUE 


Issue #2 CD Player Comparison 
«* Issue #31991.fr DJ Equipment Di rectory 
'** Issue #4 Copyrights / Lighting / Mini Disc 


P RICES: 


ANY 

1 

ISSUE - 

$5 

ANY 

2 

ISSUES - 

$8 

ANY 

3 

ISSUES - 

$12 

ALL 

4 

ISSUES - 

$15 


PRICES INCLUDE 

FIRST CLASS 


TO ORDER: 


POSTAGE 


Send check or money order along with your name and mailing 
address and the number of the issues you wish to receive to: 
BACK ISSUES, MOBILE BEAT MAGAZINE, 

P.O. BOX 43, EAST ROCHESTER, NY 14445 


CANADIAN ORDERS: 
PLEASE ADD $1 PER ISSUE 
TO COVER EXCHANGE & 
ADDITIONAL POSTAGE 
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Also available at EXPO *92 





fHE ULTUA*TE GU'OE 

TO FUV* «* PROFIT 
AS A 

MOBILE DISC JOCKE 


BOWK! «. M«**"* 1 ** e * nX * l ^ZZ 


Address 


Cit y _State_Zip 

Phone_ 

FOR CREDIT CARD ORDERS: Circle - VISA or MstrCrd 


Number 

Signature 


_Exp. Date_ 


I lioiilil ft ft4ftft ft fe***4 444 ■ ***** 4**4 4 4# »4 *** S 


Iff Vn>pHft«i«A B iMt44 tit ft rn BH HMiftftftftlftfftf tfMftl 


BACHMANN-RACHE, 3148 KINGSTON RD. ( SUITE 202, SCARBOROUGH, ONT. Ml M1P4. 
ENCLOSE $24.95 US ($29.95 Canada) 

Prices Includes shipping, New York State residents MUST add $1.40 Sales Tax 

Name 


Splnnln 2000 Is the most complete collection of ideas, tips and proven techniques 
ever compiled for Mobile DJs. Splnnln' 2000 covers every facet of the Industry 
Including: sound, lighting, theatrics, advertising, marketing, performing, hiring, 
training, managing, bookkeeping and much more. It s over 250 pages, heavily 
Illustrated and packed with information to increase your bookings and profits! 


As featured in 
“income 
Opportunities " 
" StreetSound ' 
and other 
international 
publications 


Ask for It at your favorite book store or 
contact one of the following Splnnln* 2000 dealers ... 

SOS Sound and Lighting, Columbus, GA •*" The Disc Jockey Store, Fort Lauderdale, FL «r 
Link’s Music, Hanover, PA Sight & Sound Service Ctr., Springfield, MA ^ Connecticut DJ and 
Nightclub Supply, New Haven, CT Abracadabra Light & Sound, N. Babylon, NY *•“ Powerhouse 
Pro DJ, Buffalo, NY Dynamic Sound and Lighting, San Jose, CA ^ MC Disco, Carmichael, 
CA Good Times Entertainment, Oxnard, CA *** Luner's Pro Sound and Lighting, Santa 

Barbara, CA »■ West Coast Distributor - The Party Masters, Antioch, CA. 1-800-827-2374 

TO ORDER DIRECT FROM THE PUBUSHER: FILL OUT FORM BELOW AND RETURN WITH 
CHECK (Payable to LA Publishing), MONEY ORDER or CREDIT CARD INFORMATION TO: 

LA PUBLISHING, RO. BOX 5, E. ROCHESTER, NY 14445. Allow 4 to 6 weeks for delivery 

IN CANADA: 


46 


Mobile Beat 


00% Money Back Guarantee 
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“Home Office Deduction” could reduce 

taxes for DJs who do their homework. 

■ 


by Tim Thornes 

The rules covering home office deduc¬ 
tions are strict, and apply the same whether 
you rent or own a home, 

There are four general areas for 
qualifying for a home office deduction: 

1) . The home office must be used 
exclusively as the taxpayer’s principal place 
of business. If, for example, the office also 
serves as a den, family room or garage, the 

4 * 

deduction will not apply. 

2) . The home office must be used 
exclusively and on a regular basis as a 
place of business to meet clients or cus¬ 
tomers. 

3) . If the home office is a separate 
structure not attached to the main dwelling, 
it must be used exclusively and on a regular 
basis in the taxpayer's trade or business. 

4) . Any business inventory or property 
must be stored at the home office location. 

In the first two instances, the home 
office must be necessary for your trade or 
business. In addition, the area must be 
used strictly for business. It should have the 
appearance of being a professional office. 
Furnish your business area with filing cabi¬ 
nets, desk, calculator, etc. If you claim a 
deduction for meeting with clients or cus¬ 
tomers, keep a log withdates, times, clients’ 
names and a list of general topics and 
points discussed. 

To determine the amount of the home 
office deduction, the expenses of the 
dwelling must be allocated between the 
business and personal use. The allocation 
is usually made on the basis of the number 
of square feet of business space as a per¬ 
centage of the total number of square feet in 
the residence, or on the basis of the n umber 
of rooms as a percentage of the total num¬ 
ber of rooms in the dwelling (see example). 


If the home office area is used for both 


duction is allowed. If the taxpayer qualifies 
for the deduction of home office expenses 
by meeting the rules, they may still not be 
allowed the full deduction. The deduction 


for utilities, insurance, and depreciation is 
allowed only to the extent that the gross 
income from the trade or business exceeds 
deductions that are allowable. 

Example: If receivables were $2,000 
and $2,100 in rent is allocated correctly, the 
deduction is limited to $2,000. If receivables 
were $2,000, the maximum rent deduction 
would also be $2,000. Deductible expenses 


cannot exceed your gross receivables, 

Tim Thornes is owner ofAJT Accounting 
Services. (716) 544-1300 





( You're Getting 

upstAiRSl Robbed Blind! 

RECORDS 


if your not bis ring your DJ Equipment from Us! 


CALL OR WRITE FOR A FREE CATALOG 

n We also carry 


TURNTABLES 

Special! 

Gemini XL-1800011 
Quartz Direct Drive 
T.T. with GNL-500 
Gooseneck 
Lamp FREE 

Pkis >20 Shiptng 

Technics SL-120Q MKil..*3S9.95 (*25 SHP} 

Gem;ni XL-BD10.*89 95 [M0 SHP) 

Gemini XL-DD20.*139.95 £10 SHP) 

Gemini XL-DP50I1.*199 95 (*20 SHP) 



a full line of 
LIGHTING 

CONSOLES 
MICROPHONES 
IWADPIIOiVES 

AMPLi ERS 

& SPEAKERS 


CD PLAYERS 

Nu mark CD-5020. 

....TOO LOW 

Mumark 00*6020.. 

.......TO PRINT 

Denon DM-400OF. 

.*1795.00 

1 | Technics SLP-13DC... 

TA1 J 

f . M . a ft. ft* . k , ■ 9 * V rTL ^ 1 


CALL US 


MIXERS 



«»»*■* + 


Gemini PMX-10 

Gemini PMX-IOO...-.*114.95 (M OSH 

Gemini PMX-150.„.*124.95 

Gemini PMX-300.*199 95 

Gemini PDM-500S „.*399 95 

NumaiKDW*l775A.,.. 

NumaritDW-1975.. 


9X4IIIMI 




15 SH 
'•15SH 
*20 SHPj 

.CALL Fi 

LOW PRICE 


NumaADM-1075E.*149 95 (MO SHP) 

NumaritDM-1175£.*199 95 (MO SHP) 

Njmen.DM-1475=.*449.95 IM 5 SUP! 


► 


For anything 


ou 

ad! 


NEEDLES & ACCESSORIES 

Stanton 50DAL..*19.95 (*3* SHP£) 

Stanton 660E L . ....*54.95 SH Pff 

Stanton 960AL.^*64.95 SH P/2) 

Stanton DSM-iMats.>14.05 W 1 SHP®] 




UPSTAIRS RECORDS 

2075 UTICA AVE. DEPT. M 

Brooklyn, N,Y. 11234 

Fo r Credit Card Orders and 
Mora Information call: 

(718) 252*5464 

Op in: Mo rvFH ID AM 5:30PM 
Or Fai Ugfft :(718^ 252*6221 


* EASY ORDERING INSTRUCTIONS: On 41 
and ba 1 terns you want Add be shipphg prices li 
witi ya* order. SarmCO.O'K Cheats Must 


write ya/ name, address, phone number, 
iranihagi ncu f b each item. Send in a check or ir MTuy oni*r 
lear 0 m bark, beixa we shmjmbj? we*M) Monty ordofii 


hary nouuirs ujocfcs Must dear air bark, before we 2 weeks), M< 

dear be nest d*y, Reaw makes dmt payable fo"UPSTAIRS RECORDS be 
sen may call or fa* us thw order Wa accept Amorican Eipr&ss, Mastoieafd. and Visa Please 


Credit Card users may call or 


supply us with you account number, am, data, name on aedffcarr bill nc act toss 
Mactarcatd & Visa). Cradl car d users please note that we to advent 

address cb the card. Prices b this ad already rafted a b% eatfi discount P! ease adt 


Dtpf( 
acfdr 


and name of mvi ng bank (for 
addr^ orher than be armo 
ready reflect a 5% cash discount Please add 5% to these prices II you pay 

by credit card. 

* N.Y. Re indents pJea*e add eogroisie tele* tsx, 

* ML PR, AX Canedien, and foreign order* pleats double shipping price* for ground eerwee. 

Nc< responsbw (or type error ft, THiao super coeds all pr e^ous ads Te$,wedowtioiesittoCXia( ftedDftamiCel 
Charles jea! 51fl) f v m or* in form aifoa 


business and personal purposes, no de- 


EXAMPLE FOR DETERMINING AMOUNT OF HOME OFFICE DEDUCTION; 

THE DWELLING HAS A TOTAL OF 1,600 SQUARE FEET OF WHICH THE 

HOME BUSINESS USES 400 SQUARE FEET. 


EXPENSES 

AMOUNT 

BUSINESS 

BUSINESS PORTION 

RENT: 

$10,000 

25% 

‘ $2,500 

UTILITIES: 

$ 4,000 

25% 

$1,000 
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Things that make 
you go HO! 


by John Roberts 

Ahhh, Christmas! It's a wonderful time 
to be a DJ. For the most part, holiday 
shows are among the easiest to do. But 
there are still formalities and etiquette to 
adhere to besides the normal pre- show 
calls, follow ups, showing up on time, 
making sure your equipment is working 
properly and having all the requested mu¬ 
sic. 

One thing many DJs fail to consider is 
the type of background music they play 
during cocktail hour and dinner. Play a 
selection of familiar, seasonal favorites like 
“Winter Wonderland", "Deck The Halls”, or 
"I'll Be Home For Christmas". Not every¬ 
one celebrates Christmas as a religious 
holiday. Tracking an LP or CD that’s pri¬ 
marily religious music like “Joy To The 
World”or "It Came Upon A Midnight Clear” 
may not be the proper thing to do in a crowd 
of people who are strangers to you. 

Keep in mind that most office parties 
include a wide variety of people, therefore, 
a wide variety of music should be on hand. 
Although the younger “hipper" employees 
will jam to the hot dance hits and keep the 
dance floorbusy, the olderoffice personnel 
usually like the SO’s, classic rock or country 
tunes. They are also the ones who usually 
have the say-so on who gets hired next 
year. The point is, play for everyone, A 
common complaint from this type of party is 
'The DJ just played one kind of music'". 

Another way to score some additional 
points is to be as accommodating as you 
can. Some company parties will ask the DJ 
to take a break so they can give a speech, 
present awards or even put on a skit. 
Would you believe I’ve actually heard some 
DJs complain about this because it inter¬ 
rupted their show? Wake up turkeys! It 
may be your show, but it’s their party and 



“If you own a Santa 
suit , offer to wear it 
and play Santa for 
the group. Many 
office groups will slip 
you an extra twenty 
or fifty”. 


they’re paying you. And you wonder why 
you didn’t get asked back, sheesh! Don't 
just stand back and let them take over, get 
involved! OffertobetheMC, introduce their 
key speaker with your own style and flair, 
draw the door prizes, use drum roll sound 
effects. Come up with innovative and cre¬ 


ative introductions for their skits. You want 
to stand out so they rememberyoufor next 
year. 

Your attitude and even the way you 
dress can have a positive effect on the 
party. Wear a Santa cap and red cum¬ 
merbund with your tux. This is the only 
time of year you can wearthose tacky bow 
ties with the blinking lights, so go for it! 
Decorate your booth in style. Put red and 
green lights in your lighting displays and 
have mistletoe for the guests to use. 

Here’s a way you can even earn a few 
extra bucks with little or no effort. If you 
own, or have access to a Santa suit, offer 
to wear it and play Santa forthe group. You 
can do this for no charge if you’d like, but 
many office groups will slip you an extra 
twenty or fifty. If they want your suit but not 
your talent, rent it to them or include it with 
your Christmas Party package. They’ll 
appreciate this as these suits rent for up to 
sixty dollars and more. 

Finally, be personable and don’t be 
afraid to use your mic. People at Christ¬ 
mas parties can sometimes be very inhib¬ 
ited. The truth is, they really want to have 
a good time, they just don’t always know 
where to start. Take charge, encourage 
them to make requests, play some games 
and have a profitable holiday season!^/ 


John Roberts' Ten Tips to assure your Holiday season reaches 
maximum booking potential 

1. If you DJ a company picnic in summer, ask who you should talk to for their 
Christmas party. The opposite is also true, at their Christmas party, ask about 
the summer picnic. 

2. Keep records and follow up year after year. 

3. Even keep records for shows you don’t book. Follow up on the chance that 
they weren’t happy with the DJ they hired and are looking for someone else. 

4. In late September, start making “cold calls” for December bookings. 

5. When you work halls with multiple party rooms, take note of what companies 
are using DJs so you can call on them first next year. 

6. Use your network of caterers and banquet managers to help you get referrals. 

7. If you are new to the business and haven’t yet established a list of annual 
clients, call on some of the bigger DJ companies and offer to do subcontract work. 

8. Join your local Chamber Of Commerce or a service group such as Rotary or 
the Masons, This alone could fill your Christmas calender. 

10. Take time to personally introduce yourself and shake hands with the boss or 
owner. Make it a point of seeing if there's any particular task they’d like you to 
perform or request they’d like to have you play. 
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METEOR . RANE • SAMSON • ORYAN • MIDDLE ATLANTIC • DENON 


ULTIMATE SUPPORT 


SONIC 




4 


CO 




NOBODY BEATS 

Hi-TECH PRO PRODUCTS 


110% Price Protection 
30 Day Exchange 
Toll Free Ordering 
Wide Product Range 


Defective Exchange 
No Lennon Policy 
No Hidden Surcharges 
Nationwide UPS Shipping 


*WE WILL MEET ANY COMPETITOR’S PRICE 
PLUS SUBTRACT 10 % OF THE DIFFERENCE!* 


* * 




For A Free Catalog 

Call 508 624-7479 



or write to 

Hi-TECH PRO PRODUCTS 

10 Winter Street, Southboro, MA 0 


01745-1029 


Minor Restrictions Apply. Call For Details. 
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Temperature, Weather 
and Your Equipment 


by U C" Etian 

One of the last things you may think 
about is the effect on your equipment caused 
by dramaticchanges of temperature. Without 
getting too scientific, here are a few basic 
facts you should know. 

Extreme heat or extreme cold often 
alter the performance of electronic compo¬ 
nents due partially to the expansion and 

contraction of metals, PC boards and some 

* 

plastics. Metals and plastics expand and 
contract at different temperatures thereby 


causing vital parts to snap loose or discon¬ 
nect. Temperature extremes may also 
cause changes in electrical characteristics 
in semiconductor materials which would 
alterthe performance of your amp, mixer, or 
other electronic units. (Note: technicians use 
circuit cool spray to cool circuits instantly for 
rapid location of heat related problems). 

Raw speakers, referred to as trans¬ 
ducers, are effected partially due to their 
mass (ferrite ceramic magnet) retaining the 


% 

extreme temperature for a longer period of 
time than its other parts: the voice coil, dust 
cap, speaker paper, spider and speaker 
"surround" (ribbed areaaround the speaker 
paper allowing speaker excursion, in/out 
movement). 

Dampness, which is most likely caused 
by condensation, effects speakers, wire/ 
lead contacts, CD player laser heads, virtu¬ 
ally, all your equipment. Speakers, micro¬ 
phones and headphones have moving voice 


We asked a lew DJs what they 

wanted In a mixer... 


DJ’s Wish List 

^ Plenty of stereo inputs (.Uke B ur ‘ H Afl 
a phono> 

^ 4 inpv\i fattens 

crossfader 

fc/ Beat Sync, UED'a at both enos* 01 
crossfader U> help make perfect 
ivansttAcms 

1/ Field replaceable area ©fader 
✓ Two udkoveu' rmc Inputs virtAi xw 
connector* „ 

'VnAkover nmat bavft uvn 

✓ viVnW ' 

t.uii VivxU.tm ° 

✓ Ohoit-.(N of n«tvdpl™\ v J ip r oftr***** ,jv*> 

[VUiVtlO - un c ttii-V* P 

or Hput Utoivo 

Vl l oibBV> AmV 

✓ House mW^ r kfc .^ 

Zrm« controVB vrtiSv 

✓ stereo > vv^ 08 " 

tor oxtRvntvt ■ 

✓ Steroo 

/ 3 band lA 1 . ntoco 9 * 0 ' ..o '- 1 ' 1 

✓ Tape <W*> 

Y^Tt BV *' c OU fev <>^ „*,«** *** 

✓ l A# A „ 8 ia\>AM0 0 * e ^ 

^ Mono utt b' mV Y .o*vV.o 
✓ Ciroon B Dl . e «*W vvvo®' 

^ vevy ^ 








...and we gave it to 'em! 

Introducing Furman’s DJM-8 DJ Production Mixer 

with the PUNCH™ Subharmonic Processor, the ultimate DJ 
creativity tool. For more information, cali or write: 






Furman Sound, Inc. 

30 Rich St. 

Greenbrae, CA 94904 USA 


Phone: (415)927-1225 
Fax: (415) 927-4548 
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1-800-STAGE-66 

640 Frederick St. * Hagerstown, MD 21740 


Check Out 
Our Confetti 
& Streamer 
Launchers by 
Theatre Effects 


13 models 
available! 


Holiday Specials \ 

_ c n/%nn K ft \ 


Pocket Cannon. 

.* 89 '“ W 

Jumbo Hand Cannon. 

._.134°° A A 

Festive Party Launcher. 

. . 125 00 V V 

f \ 

Streamers n 20-pa. ... 

14 00 l , 

flero-Fetti 0/21M.... 

600 1 

CO* Cartridges <,■.,<*>... 

.... 2 50 


coils that require stable temperature and 
humidity. Under extreme changes, the 
surround of the speaker has a tendency to 
dry rot. The voice coils of all three items 
could expand or contract causing a rub 
against the magnetic pole of the transducer 
mechanism. Any dampness on these com* 
ponents could cause short circuits, corro- 
sion, change in the capacitance, and/or 
change in impedance in speakers, etc. 


/ s 



What do you do to avoid these prob¬ 
lems? As a Rule-of-thumb: 

1. Store your equipment in a well 
insulated, dry storage area at a "bearable" 
temperature level. Store CD's, tapes, 
records in your home or apartment. 

2. In winter, allow ample “warm-up" 
time for excessively cold equipment. Oneto 
one and one-half hour should be ample to 
warm up to room temperature. DO NOT 
TURN ON ANY ELECTRONIC EQUIP¬ 
MENT UNTIL ADEQUATE TIME HAS 
PAST. 

3. Loading electronic units into your 
vehicle should be “last-in, first-out'' or load 
into a heated cab area if room permits. 

4. To accelerate warm-up of speakers, 
hold a high power hairdryer intothe porthole 
of your speaker enclosures. Heating up the 
cavity in which the transducer is located is 
quick and effective (an old rock’n'roll band 
trick). 

Have any other technical / equipment 
questions? Write or fax me a note c/o 
Mobile Beat! 



Pin Spots 



Par 36-6V 55.000 C.P. 15.90 
Par 46-6V 95.000 C.P. 19.90 
Par 64 13V 500.000 C.P. 169.00 

Spare Lamps 



studio west. 


We Stork Many Types of Fog Machines 


EZ Fogger w/Remote 286.00 
Blizzard Fogger w/Remote 434.00 

PROM 

Fog Juice 7.49 qt. 


4405 

- $6.26 

4535 - 

$6.72 

4505 - 

$6.26 

4515 - 

$3.93 

4535 - 

S6.72 

7604 - 

S8.54 

7616H 

- S7.75 

DRA - 

$12.56 

DYS 

- $9.00 

EHJ - 

$6.46 

EHM 

- $9.49 

EKB - 

SI 5.25 

EVA 

$8.33 

- EVD - 

S 15.73 

PCS - 

S5.95 

FDF - 

$14.49 

FFP - 

$34.22 

FFR - 

$34.22 

FFS - 

$34.22 

JCD300 

- $13.50 



0 ** 


Unscented, tropical, vanilla, straw¬ 
berry. citrus, pinacolada, musk, apple 
and peach. 

1-800-878-WEST 
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l Yoms are a Goldmine 
for PA’s Silver Sound 


In 1972, Paul Evans was 14 years 
old and attending school in his home¬ 
town of London, England, It was 
Christmas time and, as Paul recalls, 
the entire student body was assembled 
in the school auditorium. To conclude 

the program, the headmaster had 

* 

planned a "demonstration" of the 
school's newly installed sound sys¬ 
tem. The system had been praised 
as the ‘best in London', and as Evans 
relates it, “Right after the announce¬ 
ments, they turned it upl Itwas Elton 
John’s, ‘Crocodile Rock’. The whole 
place just broke loose. Everybody 
locked up arms and was swaying 
side to side and singing 'Crocodile 
Rock’. That sound system had an 
impact on me. it gave me this im¬ 
pression that great sound does 
things." A short time later, a similar 
experience involving Gary Glitter's 
"Rock N' Roll" and the blinding flash 
of a strobe light reinforced Evans' 
interest in sound and lighting. 

The next year, Evans moved 
with his family to Malvern, Pennsylva¬ 
nia. New to America, histime was split 
between school, working three jobs, 
and assembling Dynaco amplifiers. 
(Eds. note for readers under 30: Dy¬ 
naco amps were one of the first popu¬ 
lar amps for DJ use. They were ex¬ 
tremely reliable and relatively cheap, 
but you had to assemble them your¬ 
self). In his spare time, Evans would 
exploit the fruits of his labor by throw¬ 
ing a party just so he could crank his 
system and blow away his friends with 
fine classic rock by groups like Pink 
Floyd. 

In 1976, Paul added a partner. 
The two then each bought a pair of 
Altec-Lansing “Voice of the Theatre" 


speakers which were known for their deep, earth- 
shaking bottom. To complete the package, a 
mirrored ball, spotlights, floodlights and strobes 
were added. Evans recalls that, "Even then II 
knew that to succeed in this business and last, 
you had to have something really good to offer. 

m 

Everyone was hiring bands and [wanted to oome 
In and offer something better than bands”. 


By 1978, Evans had his first serious book¬ 
ing. It was for his own high school prom and he 
shared the stage with "The Purple Peanuts”, a 
popular area Top 40 band. This turned out to be 
Evans' primary inspiration to pursue the high 
school and college market. “As I started to go out 
to the high schools", he says, "I realized there 
was a massive market there. Within twenty-five 
mites of me there were about 25p high schools 
and private schools, all of which had proms and 
many had a homecoming dance and a back to 
school dance. I saw this as away to earn money 
for more equipment and so I could advertise". At 
this time, most wedding receptions were still 
hiring bands. 

Today, Evans’ company is called Silver 
Sound Disc Jockeys and does over fifty proms 
each year. Considering that most proms are 


either in May or June, that is a significant 
number. Although many schools book 
Silver Sound DJs year after year, Evans 
concedes that it’s not that easy. Every 
year there's a new committee that se¬ 
lects the entertainment. To deal with 
this, he suggests video taping each prom. 
Evans explains, “If you've made a video 
of last year's prom and it was good, you 
have something to show the new offic¬ 
ers. This is one of the ways we retain so 
many proms. We turn the dancefloor into 
a nightclub, wait until it's really hopping 
and, then video tape the action using 
low-light camcorders. The next year, 
well show that video to the new com¬ 
mittee as well as to the surrounding 
schools we’ve never worked for." 

Although Silver Sounds has found 
a goldmine in doing proms, they are 
just as aggressive in going after wed¬ 
ding receptions. Like many mobile 
operators, Evans relies primarily on 
yellow page ads placed in key area 
phone books. To make his 3 inch by 2 
inch ads stands out, each has a group 
photo of his DJs in formal attire. To 
reach Silver Sounds, call 1-800-TAL- 
ENTS. 

Presently, Evans is booking jobs 
for eighteen DJs, most of whom own 
their own equipment. The company will 
supplement a DJ's private system with 
additional components such as sub 
woofers and lighting effects to meet the 
standards of the event. Four of Silver 
Sound’s DJs are 100% CD, using Nu- 
mark CD 6020 or Technics 1300 players. 
The remainder run a mix of CD and vinyl. 
Standard prices for wedding and similar 
events average $395 for four hours with 
an overtime rate of $50 per hour. Proms 
can run anywhere from $500 to $3000 
and include not only sound and light but 
video as welt. How many $3000 proms 
has Silver Sound done? According to 
Evans, "Our first one is coming up this 
year". 

* 
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TNT sets off Music 
Explosion in HotfLanta 



Now that the 1991 World Series is one 
for the record books, the people of Atlanta, 
GA can get back to the task of preparing for 
their next big day underthe lights: the 1996 
Summer Olympic games. When a city like 
Atlanta receives constant national and in¬ 
ternational attention, it’s a boom to their 
entertainment industry. That means more 
work for Atlanta area DJs. Two DJs who 
stand to benefit from all the activity in At¬ 
lanta are Tom King and Tom Williams who 
operate TNT Music Explosion. Looking 
ahead to 1996 King says, “We're already 
starting to plan for the Olympics by concen¬ 
trating (our marketing) on the typeof people 
who will be here. There will be a lot of 
parties, so we're looking at the hotels that 
will accommodate the people. The after 
effect will actually help us more, it's like the 
World Series, middle and upper manage¬ 
ment business people come in for the 
games, like it here and return for conven¬ 
tions." 

Tom 'N Tom first met at their day jobs 
(both work for a large construction equip¬ 
ment rental company) and did their first DJ 


job as a favor for a party hall owner in 1989. 
King, whose background includes playing 
guitar in a country band, had the sound 
gear. Williams brought his knowledge of 
music and much of the programming into 
the partnership. They now run three full 
time systems and plan to a fourth in the 
spring. King says, “Finding good DJs who'll 
do things the way we want 'em to is a 
problem. We use a lot of radio DJs and 
haven’t had too much trouble. The only 
thing is that sometimes radio DJs have a 
tendency to talk a bit more than what's 
needed. Sometimes people don’t want to 
hear what you have to say, they just want to 
dance to the music". 

Present projections have TNT Music 
Explosion performing at over 200 jobs dur¬ 
ing 1992, but it's still early. Included in that 
number will be a few dozen complete wed¬ 
ding packages, where TNT provides not 
only the reception entertainment, but music 
and sound for the rehearsal, dinner and 
actual wedding ceremony. Rates for an 
average five hour show, with lighting, run 
from $250 to $350. Special events tike New 

Year's Eve are 
substantially 
higher. Having got 
their first jobs by 
referral, TNT now 
supplements their 
word-of-mouth ad¬ 
vertising with a f'x 
2" yellow page ad 
and by participat¬ 
ing in two or three 
wedding shows 
each year. Their 
equipment inven¬ 
tory includes 
Peavey amps, 
which King be¬ 
came fond of dur¬ 
ing his days in the 
band, with speak¬ 
ers from Sunn and 
EV. All music is on 
CD with JVC play¬ 
ers. 


THE MUSIC EXPLOSION 

8. JJ J* -v 



CURRENT TOP TEN REQUESTS 

1. THINGS 1 HAT MAKE YOU GO 1IMMM (C&C) 

2. ROMANTIC (KARYN WHITE) 

3. EMOTION (MARIA CAREY) 

4. UNFORGETTABLE (NAT / NATALIE COLE) 

5. UNCHAINED MELODY (RIGHTEOUS BROS.) 

6. MOTOWNPHILLY (BOZ II MEN) 

7. OLD TIME R' N R (SEGER) 

8. MONY, MONY (T. JAMES & SHONDELLS) 

9. CELEBRATION (KOOL & GANG) 

10. SHOUT (ISLEY BROTHERS) 


—i 


Congratulate ns! 

Buddy Mix, former national sales 
manager for Trax distributors, has been 
appointed vice president of marketing 
and promotion for Nikkodo USA. Ni- 
kkodo is a manufacturer and distributer 
of karaoke amplifiers, laser disc and 
compact disc with graphics players or 
other products. 

Ron Camden, national sales man¬ 
ger for Biamp systems since 1987, has 
been promoted to vice president of sales. 
Tom Lippel, who came to Biamp sys¬ 
tems two years ago from the Mitsubishi 
Pro Audio Group has been promoted to 
Engineering Manager. 

Lawrie Taylor-Duncan, who pre¬ 
viously served as marketing director for 
Jem, the British fog machine manufac¬ 
turer, has accepted the position of sales 
and marketing director for Meteor Light¬ 
ing, Sound and Video. w 


Search IS 


Mobile Beat magazine is looking 
for 

innovative, aggressive, creative 
and unique DJs and DJ Compa¬ 
nies to feature in ProFiles 

DO YOU QUALIFY???? 

Tell us, in 100 words or less, why you 
should be featured in Mobile Beat 
ProFiles! You may include brochures, 
promotional materials, photos, 
newspaper dippings, reviews, audio/ 
video tapes, etc (materials will not be 
returned). 
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Due to the overwhelming response to Mobile Beat's “DJ Horror Stories” contest which ap¬ 
peared in the October/November issue, “DJ HORROR STORIES” will continue as a regular 
feature (depending on how many stories we receive). If you've got a good “Tale From The 
Road", send it to "DJ HORROR STORIES”, c/o Mobile Beat Magazine or fax (716) 385-3637. 
You could be the winner o> a Mobile Beat staff shirt, T-shirt or other fine prize! Now here's 
this issue’s thrilling and true DJ HORROR STORY, sent in by Streiker, owner of Streiker’s 
Mobile Music Machines, St. Louis, Missouri. 


In 1977, l was performing at a Christmas party in a 
very posh hotel in the St. Louis area. 

Within the lirst ten minutes of the party, a pre¬ 
intoxicated gentleman came on stage and requested a 
song by an artist that I had never heard of. I apologized 
for not having the song and offered to play another 
request but he just mumbled something and staggered 
off the stage. Within afew minutes, he returned again to 
make the same request. Again, I politely apologized for 
not having the song. Again, he staggered off. 

During the next half hour, he returned to the stage 
no less than ten more times requesting the same song 


in the shoulder. Before the pain set in, I was able to 
get the weapon away from him and knock him out. 

I then got on the microphone and requested that 
someone call 911. The hotel night manager and their 
hired rent-a-cop came up on stage and demanded 
that 1 return the gun to the guest because they did not 
want any trouble. 1 told them what they could do with 
that idea. 

Finally, the police arrived and arrested the guest 
and offered to take me to the hospital. I declined as 
I did not want to leave my equipment in the hands of 
peoplewhoworkedwiththegunman,whosejaw I had 




“My whole world went into slow 
motion as he drew a pistol and 
aimed it right at my stomach ” 


and artist. Each time, I was polite but my patience was 
wearing thin. Finally, on what was probably his tenth or 
eleventh trip to the stage, I had had enough. As tactfully 
as possible, I told him to “Get the hell off this stage, and 
don! bother me anymore". He responded with some 
slurred remark about my mother and my parentage and 
reached inside his coat. My whole world went into slow 
motion as he drew a pistol and aimed it right at my 
stomach. As he cocked the hammer, I grabbed for the 
gun hoping to either lock the cylinder or jam the hammer. 
As we were wrestling, the gun went off. The bullet hit me 


just broken. I packed the wound with cotton and 
completed the booking. 

After the show, I was driven to a local hospital for 
treatment. I was arrested for having a gun shot 
wound (standard procedure). Being that the officers 
who had answered the original call were now off duty 
and had notfilled a complete report, I had to stay in the 
prison ward of the hospital for twenty-seven hours 
until they could be contacted. 

God ... I Love this business! 

Streiker (25 years in the portable DJ business) 
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For ALL your 
needs, call SOUND 

IDEAS first! 


SOUND 
IDEAS, INC 


We would like to thank 
al I our customers for 
making us #1! 



STANTON 680EL Cartridge 
with two styli; $41.95 each 



PRO 

841X 


ZENITH projector with 
Draper 8' Screen 


now 

only 


$2295.00 


PORTABLE MOBILE DJ 
LIGHTING SYSTEM 

This portable lighting system includes 
4 PAR 38 fixtures, an aluminium 
tripod, and a sound activated 

con,roller - only $389.00 



BBE SONIC MAXIMIZERS 
BBE 322: $ 169.00 BBE 422A: $ 199.00 


Stanton 


mixers 
NOW IN 
STOCK! 


2 Circuit Pro series 
Helicopters 

4 Lamp $149 i 


6 Lamp 
8 Lamp 
10 Lamp 


$179 

$229 

$299 



check out these specials! 

CROWN PB-T 

Price to low to print! 

Audio Technica PR04L Mic with cord- $59,95 

Samson handheld wireless mic- $229.95 

Sound-Activated Neon Sticks- $59.95 
DENON DF-4000 Dual CD Player - Call for price 

Professional DAT decks PINSPOTS! 

from $649.00! now only $18.95 


SOUND 


Sorry, but no catalogs are available yet! 

IDEAS, INC. TOLL FREE ORDER HOTLINE: 1 -800-543-6434 

3671 Karl Road Columbus, Ohio 43224 (614) 263-3720 FAX- (614) 263-1823 
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Winner of Mobile Beat s DJ HORROR STORY contest, Diane Whelan, of “Rockin' & 

+ 

Whelan " Philadelphia, with Dennis and Larry Hampson of the Canadian Disc Jockey 
Association, Toronto, at The First Annual East Coast DJ Forum. 


Reflecting on D J Forum #1 

by Michael R. Erb * 


Th© 1991 East Coast DJ Forum 
(September 27-29) is history. But what 
art incredible experience it was. There 
were Mobile DJ service operators from 
all over the USA and even a few from 
Canada. The ideas and information that 
were shared during the three-day show 
in Valley Forge, PA., will stay with those 
that attended for a long time. Here are 
a few of the main points I picked up from 
the seminars and from chatting with 
those in attendance. 

More than anything else, what re¬ 
ally made an impact on me was the 
enthusiasm and professionalism that 
was exhibited by all these DJs and ser¬ 
vice operators. Some had only one or 
two systems, others had twelve or more 
systems, but everyone I met obviously 
loved their work. All were eager to gain 
more knowledge and learn additional 
skills so that they could offer a better 
. service to their clients. 

Service was a recurring topic in 
many of the seminars. We are in a 


service business. We are paid quite well for 
our sen/ice andthoseof uswho can provide 
something unique will inevitably increase 
our share of business. If the only thing that 
sets you apart from the crowd is your low 
price, you will be lost in the dust of competi¬ 
tors who may be offering a much better 
product. Try to thinkof ideas that will make 
your service special, memorable and 
unique. As was discussed in one of the 
marketing seminars, "Promise little, Give 
more”. Surprise your client with something 
extra. At a wedding reception, for instance, 

you could present the bride and groom with 

<■ 

a cassette of the music you played. If you 
really want to create something special to 
give the newlyweds at the end of the recep¬ 
tion, try this: Spray paint an old 45 with gold 
paint. Then attach a new record label with 
the name of lhe bride and groom and the 
song used for their first dance. Mount it on 
black felt and put it in a picture frame. Attach 
asmall metal engraving showing yourbusi- 
ness as the presenter. This will set you 
apart from the others. 



Professionalism was another word 
mentioned often. Improve your phone skilIs. 
Answerthe phone with your business name 
instead of just “Hello". Make the extra effort 
to meet potential clients at their house in¬ 
stead of your office or home. Go the extra 
mile and show them how jmuch you really 
care about providing theft with the best 
possible service. Always send your clients 
a thank-you letter and let them know how 
much you appreciate their business. Per¬ 
haps you could create a newsletter and 
send it out to local businesses, banquet 
halls, etc., three or four times a year. Con¬ 
tinually ask yourself what you can do to 
present yourself in the most professional 
manner at all times. 

Marketing is another area where you 
can really put forth some effort and see 
significant results. If you are a newly formed 
DJ company, create a press release and 
send it to your iocal paper(s) for inclusion in 
their business section. Most newspapers 
will consider this newsworthy information 
and it is FREE! Consider giving anon-profit 
organization the opportunity to use your 
services, at no charge, nor fund-raising 
activities. You'll probably get free advertis¬ 
ing and you will definitely generate an enor¬ 
mous amount of goodwill. 

These are just a few of the topics 
discussed at the forum. If yfc>u missed it this 
year, make sure you attenif next year. You 
have much to gain and if yo i walk away with 
just one idea that can help ^ou improve your 
business, it will have been Worth your time. 

[ 

Michael R. Erb is a freelance writer and 


f 


operator of Michael 
Ithaca, NY. 


file Sound, 
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Cued Up 


i JANUARY 9-12 

INTERNATIONAL CONSUMER 
ELECTRONICS SHOW 

LAS VEGAS, NV 

JANUARY 17-19 
WINTER NAMM 

ANAHEIM, CA 
(619)438-8001 

JANUARY 25-26 

EXPO '92 

INTERNATIONAL DJ 
SHOWCASE AND CONVENTION 
TORONTO, ONTARIO, CAN, 

(416) 284-6591 

FEBRUARY 24-26 
NIGHT CLUB AND BAR 

SAHARA HOTEL 
LAS VEGAS, NV 
(800) 247-3881 

MARCH 10-14 
WINTER MUSIC 
CONFERENCE 

MIAMI, FL 
(305) 563-4444 

MAY 2-3 

OHIO MUSICAL INSTRUMENT 
EXPOSITION 

l-X CENTER 
CLEVELAND, OH 

MAY 5-7 

1992 DJ EXPO WEST 

SHERATON UNIVERSAL 
HOLLYWOOD, CA 
(516) 767-2500 

AUGUST 22-24 

EAST COAST DJ FORUM II 

VALLEY FORGE CONV. CTR, KING 
OF PRUSSIA, PA. ; 

(800) 899-6727 

L_ 

* TO HA VE YOUR EVENT(S) LISTED* 
\ IN MOBILE BEAT PLEASE SEND I 
| INFORMATION TO CUED UP, | 

| MOBILE BEAT, P.O. BOX 43, EAST t 
ROCHESTER, NY 14445-0043. 

' LISTING SHOULD INCLUDE DATE, * 
\ EVENT SPONSOR, AND LOCATION I 
| AND SHOULD BE SENT IN AS FAR \ 
| A HEAD OF TIME AS POSSIBLE. ^ 
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400-3232 • (714) 740-2000 
903-8700 • (819) 278-TIXS 
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OFF- 


BBATT 

DR. SHOCK JOCKSEZ: 



TOP 200!?! MY EARACHE! 

Personally, there isn’t a single groove on the entire 
Mobile Beat Top 200 that I’d ever listen to in the privacy of my 
own privy. I had to travel all the way to Pasadena, CA to hear 
somedecenttunes. Whatahoot! I’ve never seen so much talent 
together since the Senate Judiciary Committee hearings on 
Clarence Thomas. 

This time the harassment was by prescription only and 
my good friend Dr. Demento was responsible. He, and only he, 
could bring so many of my favorites together for his big 20th 
anniversary celebration! 

Weird Al Yankovic was there and, I’ve just got to say that 

there oughta be a 
law. Imagine, every 
one of his big hits 
has been stolen and 
recorded by a major 
artist. Even Michael 
Jackson! Now that’s 
bad! 

Maybe 
it was Halloween, but 
! could listen Bobby 
"Boris" Pickett sing 
about his electrode 
anytime. As a mat¬ 
ter of fact, I just 
picked up The Best Of The Crypt-Kickers, which is available 
only on 7" vinyl. 

I’m no big fan of Rap music, but when I heard Benny Bell 
get down with Shaving Cream, I mean, i felt like I was at 
Woodstock! Whatashow. Whatahoot! Happy 20th to the good 
doctor! And as my special tribute to the all in Dementia, I hereby 
offer my all time top tunes! (see sidebar). 

But enough about me, how are you doin’? Got lots of 
Christmas parties booked? Well, we all know that holiday parties 
are about the easiest money we can make all year. You go in, 
setup, watch people eat, listen to some gossip, boring speeches, 
play a few tunes, pick up your check, and GO HOME! All year 
long, we try to put forth our best performances so we can pick up 
some extra cash for overtime. But not during the holidays. No 
way. You'll get paid the full amount anyway, so the object is to 
see how early you can get done. I don't mean we should be 
obvious, but what's wrong with encouraging them to move along 
a little. For those of you who are new at this, t share my own 
secret success tips for getting out early {see other sidebar). To 
the rest of you I hope you have a Happy Holiday and here's some 
advice: Why don't you try tomake something of yourself next 
year? Now, Mobile Beat-it I 



Dr. Shock Jock’s Top 13 

1. Pish Heads - Barnes & Barnes 

2. Dancin’ Fool - Frank Zappa 

13. Dissin The Discs - Vinyl Dirt 

3. SOMF Stevie Nicks - The Rottens 

4. The 1-95 Song -1 Fergit 

5. Dogtown - Harry Chapin 

6. Dead Puppies - Ogden Edsl 

7. The Pussycat Song - Miss Kitty & The Texas BS Bant. 

9. Physical - Olvia Newton John 

10. Fat - Weird Al Yankovic 

11. My Boomerang Won’t Come Back -Charlie Drake 

12. (tie) My Ding-A-Ling - Chuck Berry / 

My Toot Toot - Rockin’ Sidney 

14. Love Theme From The Godfather - Rod Stewart 

15. EDHY UJE - D.W.D. (DJs With Dyslexia) 

15. YOWZAH, YOWZAH, YOWZAH - Moody Blues j 
17. Purple People Eater - Sheb Wooley 


THINGS S HAT MAKE YOU GO HOme (early) 


Dr. SJb tips to assure your holiday season reaches maximum 
booking potential and you get a full eight to ten hours sleep! 


1. NEVER SMILE. If you smile at one of these holiday 

parties, someone will decide you are their friend just because 
you smiled at them. Then they'll bug the hell out of you all night 
long. • 

2. When the open bar opens, help yourself. Believe me, 
nobody at these office parties is relaxed, so as soon as the 
bosses walk in, the employees will head straight for the bar. Be 
quick or you'll lose your place in line! 

3. Same goes for dinner. Don't be afraid to nudge your way 
into the buffet tine. I don’t want to sound rude, but I know from 
experience, these places always run out ot food. 

4. Always let the guests get drunk first, that way they won’t 
notice how many trips you’ve made to the bar. 

5. Never, ever turn down the music. 

6. Always take the side of the employees. The party is 
really for them anyway {in lieu of a bonus). Fee! f ree to humiliate 
the bosses at anytime in anyway. This year's most populartrick 
is to announce that the boss just found a pubic hair in his (her) 
coke! 

7. If all else fails, announce there’s a huge snowstorm on 
the way. This will have an even more dramatic effect in areas 
where it never snows. 

Knowing when to leave: When everyone starts taking 
everyone elses' keys (out of concern), that's your cue. Time to 
get the hell out. Hey, you did your job. These are the most boring 
parties in the world, but at 75 bucks a show, who cares? Take 
the money and run! 
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Which Would You Rather Use? 



Introducing the First Affordable 8 channel, Low 
Voltage, Relay Pack, (On- Off) Switch System. 


SWITCH 
PANEL - 


SWITCH PANEL 
POWER SUPPLY 


d □□□□□6do 




LINE OUT 


<=> 

(REAR VIEW) 

■“ISoO 



1. Master ON/OFF switch. 

2. Individual channel switches. 

3. 9 Pin line out connector. 

4. 12V Power supply input connector. 

5. Channels 1-8 110V switched sockets. 

6. Unswitched 110V socket for constant 
on or linking ac to another Relay Pack. 

7.9 Pin 12V line out for linking Packs. 

8. 9 Pin 12V line input from SC-8. 

9. 15 AMP circuit breaker. 

10. A/C cord and plug. 

THE SC-SYSTEM CONSISTS OF: 

1 SC-8 19' RACK MOUNT LOW VOLTAGE 
8 CHANNEL SWITCH CENTER. 

1 RP-8 15 AMP 0 CHANNEL RELAY PACK. 

1 SC-PSU 12V POWER SUPPLY FOR SC-8 
1 SC-6EX 9 PIN SIGNAL LINE EXTENTION. 


10 9 8 


j=Bl 


RELAY PACK 


LMN 



lflW AC 


OH~* OH OH* OH* OH* OH* CH* CHI 












/Ucxcca* Qfi PROFESSIONALS™ 

9 0 

The SC-SYSTEM is an 8 channel lighting 
control system which uses a low voltage 
signal to switch on and off lighting effects. 
This is achieved by sending a 12V signal 
thru a 9 pin computer style cable to trigger 
relays in a pack at a remote location. The 
SC-SYSTEM offers an Affordable, Safe, & 
Reliable way to activate effects from your 
control booth. This system is ideal for small 
clubs and mobile operators. 

SUGGESTED RETAIL PRICE: $169.95 

Call Toll-Free for your nearest Authorized Dealer 

& a Free Full Line Catalog! 800-322-6337 

FAX 213-773-1956 

dmetUea# Supply, *}kc. Los Angeles, CA 90040 






































































If you’re like most DJ’s, you’ll put a lot of 
miles on your equipment in just a few 
years. Hundreds of grueling setups and 
teardowns-many times in conditions that 

j 

are far from ideal. But no matter where 
you go, your Crown amplifier will perform. 
We guarantee it. 

No manufacturer builds in performance 
features the way Crown does with the 

d 

Power Base and Micro-Tech K amplifiers. 
With patented grounded bridge, direct- 
coupled and multi-mode® circuitry, these 
amplifiers deliver thunderous power and 
exceptionally accurate sound reproduc¬ 
tion. Our ODEP * (Output Device Emulator 
Protection) circuitry and forced-air 

4 

cooling keep these amplifiers performing 
night after night in conditions that force 
other amps to shut down. 


Crown amplifiers are so reliable we back 
them with a 3-Year No-Fault Warranty— 
protection that is unprecedented in the 
industry. Crown will repair or replace your 

amplifier, all expenses paid, for 
the first three years if it fails for 
any reason or does not 
perform to original specifica¬ 
tions. This incredible warranty is 

4 

transferable and, for a small sum, 





extendable for another three years * 

itf 

For more information on the complete 
line of Crown amplifiers, see your Crown 
dealer or call toll-free: 1-800-535-6289. 


*See your local Crown dealer tor full warranty details. 



Guaranteed Excellence 

Made in US. A. Exported as Amcron 
P O. Box 1000 • Elkhart, IN 46515-1000 


■ l 4 > 4 KJ Crown International. Inc. 






















